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Abstract
Purpose: This research is aimed to analyze whether disclosure of corporate
social responsibility (CSR) of sharia bank in Indonesia is influenced by some
factors.
Methodology: This research used the data from Islamic Social Reporting (ISR)
index. ISR was evaluated based on content analysis; that is by analyzing annual
report of 11 sharia banks.
Findings: Multiple regressions showed that company size significantly affected
the level of disclosure of CSR but it was the contrary for profitability.
Originality/contributions: This is the first study to used 11 sharia banks in
Indonesia during the period of 2010-2013.
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Introduction
With Islamic economic development nowadays, Islamic banking or sharia banking has been
strengthened in various sectors of public life (Arifin and Nasution, 2015). Islamic banking adopts
Islamic law or sharia law which has become a substantial part in financial service industry and has
been growing significantly from size and structure in across the world, especially in emerging
markets which have vast majority of Muslim population such as Indonesia. Therefore, sharia banks
are growing so rapidly.
Indonesia, there is strong growth of sharia banking industry because of the vast majority
of its Muslim population (Oxford Business Group, 2008). It was proven by a survey that was
conducted by Bahrain Monetary Agency in 2004 which stated that the number of sharia banking
institutions have been strong. It has been shown that during the period of 1997 to 2004, the number
of sharia banking were dramatically increased from 176 to 267 respectively, operating in 60
countries around the world (Bahrain Monetary Agency, 2004). With a growth rate of 15 % per year,
sharia banking industry is the fastest growing sector in Muslim countries. Additionally, sharia
banking in Indonesia has been showed a significant growth, with a growth rate of 2.2% (Suhendi
and Indriastuti, 2014).
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According to Dusuki and Abdullah, (2007), the concept of the sharia reflects the holistic
view of Islam, which is a complete and integrated code of life encompassing all aspects of life. It is
for individual or social, both in this world and the Hereafter. The sharia’s content consists of three
main elements: (1) the Aqidah that discuss belief and faith; (2) the Akhlaq that discuss morality and
ethics; and (3) the Fiqh or legal rulings governing the acts of human beings. Fundamental aspects,
such as the aqidah and akhlaq, are not subject to change; however, the fiqh or legal rulings may
change and vary according to time (Dusuki and Abdullah, 2007; Siwar and Hossain, 2009). Related
with holistic view of sharia law, the function in the social role of sharia banks that entails social
justice and accountability, requiring the banks to disclose social responsibilities information or as
known as corporate social responsibility (Paino, Bahari and Bakar, 2011).
Corporate social responsibility (CSR) is an organization’s commitment to conduct its
business economically, socially and environmentally sustainable manner whilst balancing the
interest of a diverse range of stakeholders (Khatun and Alautiyat, 2012). In Indonesia the disclosure
of CSR is compulsory for certain enterprise criteria as mentioned in the Act No. 40/2007 on
"Corporate" article 74. In addition the company is obliged to conduct CSR activities, the company
is also obliged to disclose in the annual report as mentioned in Law No. 40/2007 on "Corporate"
Article 66 paragraph (2). Thus, business entities in Indonesia inevitably are obliged to do CSR
programs. If the CSR programs are not implemented, the government can impose penalties in
accordance with the provision of applicable law.
In Islamic banking area, the position of Islamic Banking Institution (IBI) as one
corporation of the area of finance that has been operating either nationally or internationally is
obliged to be the pioneer of finance institution in carrying out CSR programs based on Islamic
values. Related to the need of social responsibility’s disclosure in sharia banking, currently there are
discussions about the Islamic Social Reporting Index (ISR). ISR index contains a compilation of
items CSR standards set by AAOIFI (Accounting and Auditing Organization for Islamic Financial
Institutions), which was then developed further by the researchers regarding CSR items that should
be disclosed by an Islamic entity. ISR index is believed to be the first step in terms of CSR disclosure
standards in accordance with the Islamic perspective (Accounting and Auditing Organization for
Islamic Financial Institutions, 2010).
Several previous researches show that the disclosure of CSR is influenced by company size
and profitability. However, there are various findings and conclusions regarding each factor and its
influence with the disclosure of CSR (Patten, 1991; Roberts, 1992; Hackston and Milne, 1996;
Hasibuan, 2001; Sembiring, 2003; Gray, 2006). Besides, there are limited researches on disclosure
of CSR in Islamic or sharia banking industry. Therefore, there is further need to examine the
variable factors influencing the CSR disclosure in Islamic or sharia banking. Based on the
explanations above, this research will analyze the factors influencing the disclosure of CSR in the
sharia banking industry in Indonesia during the period of 2010 until 2013 using the data from ISR
index. In the end of the research, the results and findings can be useful for scholars, practitioners,
or government to give complete understanding on CSR disclosure specifically on Islamic banking
institutions.

Literature Review and Hypotheses Development
Sharia Banking
Sharia or Syara' is the Arabic means law that was written or directly told according to Quran and
Sunnah (Ullah and Jamali, 2010). According to the survey held by (Song and Oosthuizen, 2014),
shariah law imposes a set of ethics that militates against exploitation, and prohibits involvement in
activities that are considered morally distasteful, such as drugs, alcohol, prostitution, and games of
chance. Islamic or sharia banking is using sharia law to practice all of banking activities and services
which are free from usury or riba.
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In Indonesia, the term bank syariah (sharia banking) or bank Islam (Islamic banking) is not
founded in Law No. 7/1992; there is only a phrase ‘bank which is based on profit and loss sharing
principle’ to indicate the activities of a sharia bank although it has described the existence of sharia
bank activities. However, the term, ‘a bank which is based on profit and loss sharing principle’ has
not accommodated all kinds of activity and product patterns of a sharia bank. Besides products,
sharia bank also conduct deposit, buy and sells, hires, and many more services which are permitted
by sharia principle (Ascarya, 2007).
For these reasons, Ahmad and Hassan, (2007) have contended that sharia banks’
obligations towards society are greater than those of conventional banks for the following three
main reasons:
1. a sharia bank has a certain philosophical mission to achieve. According to Islamic principles,
Allah is the creator and ultimate owner of all resources. Humans and institutions have a
vicegerency role to play in society. Therefore, Islamic banks are not free to do as they wish,
rather they have to integrate moral values with economic action.
2. a sharia bank must provide financing service to those who have talent and expertise, thereby
strengthening the economic foundations of society.
3. a sharia bank should aim to create harmony in society based on the Islamic concept of sharing
and caring in order to achieve economic, financial and political stability (Ahmad and Hassan,
2007).
Therefore the activities and operations of Islamic banks are not only based on government
rules and regulations but, at the same time, must comply with the sharia law. Any activities that
contradict with Islamic values and principles must be avoided. Thus, Islamic banks should not
invest in companies that violate human rights and damage the natural environment (Ullah and
Jamali, 2010). Moreover, Islamic banks are not allowed to finance any enterprise involved in
activities relating to pork, pornography, tobacco, gambling, and alcoholic liquor (Nathan and
Ribire, 2007).
Corporate Social Responsibility Disclosure
The concept of corporate social responsibility (CSR) now encourages business to engage personal
corporate interest with community interest (Parker, 2005). CSR defined by Parker (2005) as the
progression of business in negotiating their responsibility in society. He also stated,"...corporations
engage in CSR activities for many reasons". Disclosure of social responsibility, or commonly
referred as corporate social reporting is a process of communicating the social influences on the
environment and economic measures in the company of certain groups in society and on society
as a whole (Gray, Owen and Maunders, 1987).
There are a variety of media or documents for CSR, which includes: advertisements or
articles published providing a detail company’s activities; annual reports; booklets or leaflets to
address the social activities of the company; CD reports; community reports; environmental
reports; labelling of products to promote environmental and other concerns; press releases; the
annual reports produced at interim dates; and video tapes and Websites. In this study, the
researcher used annual reports as the main source of data (Jenkins & Yakovlena, 2005).
Islamic Social Reporting Index
(Haniffa and Hudaib, 2006) emphasized that the conceptual framework for Islamic accounting
should be based on the sharia as it was supported by the objectives of Islamic accounting as follows:
To assist in achieving socio-economic justice (al-falah) and recognize thefulfillment of obligation
to Allah, society and individuals concerned, by parties involved in the economic activities viz.
accountants, auditors, managers, owner, government, etc as a form of worship.’
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Based on following reasons, Accounting and Auditing Organization for Islamic Financial
Institutions (AAOIFI) set several items that should be included in CSR specifically for sharia banks
(Accounting and Auditing Organization for Islamic Financial Institutions, 2010). The following
ISR Index used in this research are:
1. Financing and Investment
a. Riba (interest-free/usury)
b. Gharar (uncertainty)
c. Zakat (tax)
d. Bad debts written off
e. Current Value Balance Sheet
f. Value Added Statement
2. Product and Services
a. Green Product
b. Halal Status Product
c. Quality and Safety of product
d. Customer Complaint
3. Employee
4. Society
5. Environment
6. Corporate governance
Company Size
Basically company size is divided into 3 categories which are big company, medium company, and
small company (Suwito and Herawaty, 2005). The company size is one of the variables used to
explain the variation of disclosures in annual reports (Adawiyah, 2013). The greater of company
size, usually the greater availability of company to investor in decison-making in company (Siregar
and Utama, 2006). The number of shareholders indicates if the company requires more disclosure
due to the demands of shareholders because they believe corporations have the power to help out
the entire community, environment, and humanity (Stoll, 2008).
The company with high size shows that it already is on the top or has reached
the“maturity”. It means the company has the positive cash flow is considered to have the good
long-term prospect. Besides that, the company performs in the stable condition and more
profitable compared to companies with small total asset because it is be able to cultivate asset
effectively and efficiently (Rifan, 2015). The greater a company also the greater it will be highlighted
by stakeholders. In such conditions the company requires a larger effort to gain legitimacy of
stakeholders in order to create social values alignment of activities with the existing norms of
behavior in society. Therefore, the larger the company will be more concerned to reveal more
extensive information. (Anggraini, 2006) had the different assumption about the result. They
conclude that company size did not influence to disclosure of CSR.
H1: Company Size has a significant positive influence to disclosure of CSR
Profitability
Profitability is the company's ability to generate profits by using the resources of the company,
such as assets, capital or sales (Sudana, 2009). Profitability is the important thing for all companies,
without profit companies will face the diffficulty to gain capital from external. The underlying cause
of a positive relation between social disclosure policy and profitability is management’s knowledge.
Managers that have the knowledge to make their companies profitable also have the knowledge
and understanding of social responsibility (Belkaoui and Karpik, 1989). This might explain the
higher levels of CSR disclosure is done by profitable companies. Relationship between CSR and
profitability of the company has been postulated to reflect the view that social sensitivity requires
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the same managerial style as necessary to be able to make the profitable company (Hackston and
Milne, 1996).
Relationship between profitability of companies with social responsibility disclosure the
company has been postulated (basic assumption) to reflect the view that social reaction requires
managerial style. Thus, the higher the level, the greater the company's profitability disclosure of
social information (Hackston and Milne, 1996; Anggraini, 2006). Profitability has positive influence
to disclosure of CSR, so the greater profitability produced by company, the larger information
disclosed in annual report. Company with high profitability should be regularly in doing CSR
activities (Nur and Priantinah, 2012).
H2: Profitability has a significant positive influence to disclosure of CSR
Company Size
Disclosure of
Corporate Social
Profitability

Figure 1. Conceptual Framework

Research Methods
Sample
The population of this research is sharia banks in Indonesia. To conduct this research, the
researcher used data taken from annual report that have already been published by Sharia banks
2010–2013. Sample taken in this research is using purposive sampling method. The samples
included in sharia banking are: BNI Sharia Bank, BRI Sharia Bank, Maybank Sharia Bank of
Indonesia, Mega Sharia Bank of Indonesia, Muamalat Bank of Indonesia, Bukopin Sharia Bank,
Mandiri Sharia Bank, Victoria Sharia Bank, Panin Indonesia ShariaBank, Bank BCA Sharia Bank,
BJB Sharia Bank.
Table 1. The Selection of Research Sample
No.
1.
2.
3.
4.
5.

Sample Criteria
Sharia Banks in Indonesia for period 2010 – 2013
Sharia Bank that did not publish their annual report
Sharia Bank that did not have positive income
Sharia Bank that has not complete data related to the variable used by researcher
Sharia Bank that did not diclose the Corporate Social Responsibility
Total

Total
13
(2)
(0)
(0)
(0)
11

Sample
Data used in this research were secondary data which are annual report published in 2010-2013
annually. Source of data are books related to the topic of this research and internet sources. In
addition to this, scholarly articles from academic journals, relevant text books, and other internet
sources were also used.
Research Equation
For testing hypotheses, this study uses a statistical method of multiple linear regressions with a
model as follows:
CSRDit = α + β1CSit + β2ROEit + є
with expectation: β1 > 0,β2< 0,β3 > 0 and the descriptions of:
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α
: Constanta
CSRDit : Corporate Social
Reponsibility Disclosure i
in year t
CSit
: Company Sizei in year t
ROEit : Profitability Company i
in year t
є
: Error
Research Variables Definition and Measurement
In this study, the dependent variable used is disclosure of CSR. It is to measure how far corporate
disclosure of sharia banks have complied with the principles laid down in AAOIFI. This approach
to count ICSR basically use the dichotomy approach which is the items of CSR will get 1 if there
is the disclosure of instrument, and will get 0 if there is no disclosure of instrument. The next step
is making the total of each score for each company. In this research, the independent variables are
company size and profitability.
𝐶𝑆𝑅𝐷 =

∑ 𝑋𝑖𝑗
38

ij = dummy variable: 1= if the item is expressed; 0 =if the item is not expressed.
Nj = the total item of company, nj ≤ 38

Results
Data analysis that used in this research are descriptive analysis, classical assumption test, normality
test and hypothesis test. Multiple regression analysis is used to test hypothesis by using computer
program of SPSS (Statistical Product and Service Solution) 21.0 and further discussions are
provided in the last part of this chapter.
Descriptive Analysis
Descriptive statistics is used to observe the characteristics of samples that are used in a research.
The data indicated by the minimum and maximum values, the average/mean and standard
deviation of the research variables. The detailed sample can be seen in Table 2. The table above
illustrates the description of the variables used in this study. The minimum is the smallest value of
a series of observations, while the maximum is the largest value of a series of observations. The
mean is the sum of all data values divided by the number of data, while the standard deviation is
the root of the sum of the squares of the difference between the value of the data with the mean
divided by the average number of data.
Table 2. Descriptive Statistics
CSRD
CS
ROE
Valid N

N
44
44
44
44

Min
,50
11,50
-3,26

Maxi
,87
14,00
57,96

Mean
,7107
13,7
7,9352

Std. Dev.
,10319
,61976
11,43893

Based on Table 2, the results of analysis using descriptive statistics on the disclosure of
Corporate Social Responsibility (CSRD) by looking at the number of items the disclosure of
Corporate Social Responsibility (CSRD) by the company, it showed a minimum value of 0.50, the
maximum value of 0.87 with a mean/average of 0.710 and a standard deviation of 0.103. From the
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result, CSRD variable has a small range with the minimum value and the maximum value from 44
samples. It also shows that standard deviation is greater than the mean. This result describes that
the dispersion of data is not clustered around the average value calculated, and it can be concluded
that the sample and population have no similarity. It meant that data are heterogeneous or the value
of sample and population is distributed randomly and it can be concluded that the sample have
variation of data. Corporate Social Responsibility Index was calculated with 38 items resulted mean
of 71,07 %. It showed that annual report in one period, the company has disclosed 27 items about
social disclosure that have been done.
Overall there is no sharia banks that perfectly establish all the items of ISR index. It is
because sharia bank did not run the activities that actually it might be, for example gharar. This is
also because the existence of items that sharia bank obviously did not do that kind of activity such
as producing green product and take care of endangered wildlife.
Results of analysis using descriptive statistics to Company Size (CS) by calculating the log
of the total assets showed a minimum value of 11,50 or Rp336.676.000.000,- and a maximum value
of 14 or Rp32.481.873.142.495,- with an average of 13,7 or Rp11.834.839.775.678,- and a standard
deviation of 0.6 or Rp16.894.383.886.378,-. From the result, the company size variable has a small
range with the minimum value and the maximum value from 44 samples. It also showed that
standard deviation is greater than the average. This result describes that the dispersion of data is
not clustered around the average value calculated, and it can be concluded that the sample and
population have no similarity. It means that data are heterogeneous or the value of sample and
population is distributed randomly and it can be concluded that the sample have variation of data.
The greater the asset, the greater sources of asset owned by company, so there is possibility the
company will increase the source of disclosure that the company can delivered in annual report.
Results of analysis using descriptive statistics on profitability (ROE) was calculated from
the ratio of net income after tax and total equity equal to -3.26% indicates a minimum value or
company loss, maximum value indicate that the companies were able to produce profit as much as
57.96 % with an average of 7.93% and a standard deviation of 11, 43%. It has a big range between
the minimum values. It also showed that standard deviation is below the average. This result
describes that the dispersion of data is clustered around the average value calculated, and it can be
concluded that the sample and population have similarity. It means that data are homogeneous or
the value of sample and population is distributed not randomly and it can be concluded that the
sample does not have variation of data.
Classical Assumption
The normality test is done by looking at the Normal P Plot statistical test. Kolomogorov Smirnov
nonparametric statistical test is used to test the normality of residuals in this study. The distribution
data is normal if the asymptotic significance is greater than 0.05 or 5%. The result of Kolomogorov
Smirnov test is described in Table 3.
Table 3. One-Sample Kolmogorov-Smirnov Test
N
Normal
Parametersa,b

Mean
Std. Deviation
Absolute
Most Extreme
Positive
Differences
Negative
Kolmogorov-Smirnov Z
Asymp. Sig. (2-tailed)

44

ICSR
44
,7050
,10868
,112
,082
-,112
,744
,637
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Based on the result of normality test in table 4.2 above, it showed that asymptotic
significance is 0.637 or 63.7 %, which means the result is greater than 0.05 or 5%. Therefore, it can
be concluded that the distribution of data is normal.
Multicollinearity test can be performed by analyzing the calculation of the value of tolerance
and the Variance Inflating Factor (VIF). If the VIF value >10 and tolerance value < 10% then the
regression model multicollinearity occurs. Meanwhile, if the VIF value <10 and tolerance value >
10% then there is no multicollinearity (Ghozali, 2005). The result of multicollinearity test can be
shown in Table 4.
Table 4. Collinearity Statistics
Constant
CS
ROE

Tolerance
,903
,903

VIF
1,107
1,108

Table 4 shows that there is no multicollinearity in all of independent variables that is used
in the regression model. It can be seen from the tolerance value > 10% for variable of company
size and profitability. While the value of VIF in all of independent variable of company size and
profitability is < 10.

Figure 2. Scatter Plot
Heteroscedasticity test shows the error or residual model that has no constant variance
from one observation to another observation. The heteroscedasticity test in this research was based
on scatter plot. The testing was to identify a certain pattern of points on scatter plot by looking at
the particular pattern. There is heteroscedasticity if no points or dots form an irregular pattern
(wavy, widened, and narrowed). In contrast, there is no heteroscedasticity if no clear pattern in the
graphs and the data are randomly distributed and the points spreading above and below 0 on the
y-axis.
Based on the scatter plot in Figure 2, the points are spread randomly, do not form specific
clear pattern, and the points spreading above and below the y-axis. It can be concluded that there
are no symptom of heteroscedasticity in regression models. Autocorrelation test is to test whether
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Does company size and profitability affect corporate social responsibility …

the linear regression model has a correlation between the errors in period t with the offense in
period t-1. The researcher used Durbin-Watson test to identify whether there is autocorrelation or
not in the regression model.
The result of autocorrelation test using Durbin-Watson can be found in table 4.4, using the
significant level (á) of 5% with the amount of sample (n) is 44 and there are three variables (k=3).
From Durbin-Watson table (á;k;n = 0.05;3;44) it was found that the value of DL is 1,383 and the
value of DU is 1,666. Based on Table 5, the result of Durbin-Watson test is 1,674. The value of
Durbin-Watson is located between the upper limit and upper bound (du) and (4-du) which means
du<dw<4-du (1.666<1.674<2,334). Therefore it can be concluded that there is no autocorrelation
in the regression model.
Table 5. Model Summary
R
,867a

R Square Adjusted Std.
DurbinR Square Error Watson
,751
,732
,05623 1,674

Hypothesis Test
Regression analysis is basically done with the aim to estimate and predict the average or population
or the average value of the dependent variable based on the value of the independent variables.
Table 6 showed the results of multiple regression analysis using the formula:
CSRDit = -1,161 + ,146 (CSit) + 8,056E - 005 (ROEit)
The regression equation above shows that the Company Size (CS) and profitability (ROE) have
positive coefficient. Constanta is - 1,161, it means if Company Size and Profitability is 0, so that
the disclosure of CSR is -1,161. Regression Coefficient of Company Size is ,146. It means that
every increasing one unit of total asset will increase the disclosure of CSR as much as 0,146 while
the other variables are considered unchanged. Regression Coefficient of Profitability is 8,056E005. It means every increasing 1% of profitability will increase the disclosures of CSR as much as
8,056E-005 or 0% and other variables are considered unchanged.
Table 6. Multiple Regression Analysis
Unstandardized Coefficients
Model
1 (Constant)
CS
ROE

B
-1,161
,146
8,056E-005

Std. Error
,183
,015
,001

Standardized
Coefficients
Beta
,831
,008

t
-6,356
10,014
,102

Sig
,000
,000
,919

F value is aimed to show whether all the independent variables can fit in the regression
model simultaneously have an influence towards dependent variable (Ghozali, 2005). The
hypothesis will be testing a confidence level of 95% or significance level (á) of 5% or 0.05. Table 7
shows the result of F test.
Table 7. ANOVA
Model
Regression
Residual
Total

46

Sum of Squares
,381
,126
,508

Df
3
40
43

Mean Square
,127
,003

F
40,219

Sig.
,000b
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Table 7 presented that the result of F count is 40.219 and p-value is 0.000. It can be seen
that p-value is less than 0.05 (0.000 < 0.005). Therefore, it can be concluded that the correlation
coefficients statistically significant and fit with the regression model simultaneously and variable
company size and profitability simultaneously have significant influence on disclosure of corporate
social responsibility.
In order to test the influence of company size and profitability toward the disclosure of
Corporate Social Responsibility, multiple regressions can be used and described. Hypothesis
significance testing is done through regression coefficient of CS (Company Size) variable. Based
on the result of t-test in Table 7.
CS variable has significant positive influence to the disclosure of Corporate Social
Responsibility. The coefficient of CS has value 0,146 with t-count value is 10,014 and p-value is
0,000. It can be concluded that probability value is less than á (0.05), therefore Ho is rejected and
Ha is accepted. It means there is significant positive influence of Company Size (CS) to the
disclosure of Corporate Social Responsibility.
Based on the result of t-test in Table 7, profitability variable has no influence to the
disclosure of Corporate Social Responsibility. The coefficient of profitability has value 8,056E-005
with t-count value is 0,102 and p-value is 0,919. It can be concluded that probability value is more
than á (0.05), therefore Ho is accepted and Ha is rejected. It means there is no significant influence
of profitability ratio (ROE) to the disclosure of Corporate Social Responsibility.
The coefficient of determination (R2) is a value that indicates how much the independent
variables can explain the dependent variable. Coefficient of determination test results is shown in
Table 6. It shows the coefficient of determination (R2) by considering the adjusted R square. It has
the value of 0.732 or 73.2%. It showed that the independent variables used in the regression models
(company size and profitability) are able to explain its influence toward disclosure of Corporate
Social Responsibility by 73,2%, while the influence of 26,8% is explained by other factors that are
not used in this research regression model.

Discussion
The result of multiple regression analysis on hypothesis 1 showed that the company size has
significant influence on the disclosure of Corporate Social Responsibility. The coefficient of CS is
positive and statistically significant (p=0.000), it means the hypothesis 1 is accepted. The result
showed that Sharia Bank which have high total asset of company will result in a good disclosure of
Corporate Social Responsibility. The results in this study supported the research conducted by
(Belkaoui and Karpik, 1989; Hackston and Milne, 1996; Sembiring, 2003; Anggraini, 2006) who
proved the influence of company size on the disclosure of corporate social responsibility
The result of multiple regression analysis on hypothesis 2 showed that the profitability ratio
has no significant influence on the disclosure of Corporate Social Responsibility. The coefficient
of profitability is positive and statistically insignificant (p=0,919). It means that hypothesis 3 is
rejected. The result of this research does not support the study held by Anggraini (2006) that stated
the higher level of profitability, the greater the disclosure of social information because of some
possibility factors such as the proxy used, amount of samples, and the period of observation.
Anggraini (2006) used net profit margin as the proxy. The other possible reason was because there
is disclosure of CSR is not in line with the profitability in same period, but probably it is in line
with the previous period probability (lagged profit).

Conclusions
Based on the statistical test, analysis, and discussion that have been done in the previous chapter,
the results show company size has a significant influence on the disclosure of CSR. It is shown that
large companies tend to disclose social responsibility with more information. Meanwhile,
profitability did not have any significant influence on the disclosure of CSR. This showed that the
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company having high profitability did not indicate to have more social activities because it is
considered to voluntarily report things that can interfere with information about the success of the
financial statements. Therefore, it can be concluded that company size has an influence to the
disclosure of CSR while the profitability does not have any influence to the disclosure of CSR.
The limitations of this study are this research only used two factors influencing disclosure
of CSR in companies’ annual report for 4 periods because of limitation of time and this research
only use single source that comes from annual report. Research on the disclosure of CSR in the
future is expected to provide a higher quality of research results, taking into account the suggestions
below: add longer observation period and few other variables as factors that could influence the
disclosure of CSR such as media exposure, environmental performance, managerial performance,
and firm’s reputation; it can use other collecting data technique, such as questionnaires or
interviews to a company or government agency to find out more information on the disclosure of
CSR.
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