Journal of Islamic Economics Lariba é’ UNIVERSITAS
(P-I1SSN 2477-4839 E-ISSN 2528-3758) & ISLAAM
2024, Vol. 10, No. 1, 419-438 5 INDONESIA

https://doi.org/10.20885 jielariba.voll0.issl.art23 SAIELE

OPENaAccsss rr——
The influence of knowledge and religiosity on
saving interest in Islamic banks among
Ponorogo residents

Gentur Pratopo' @, & Irmayanti Hasan?

1Program Studi Perbankan Syariah (S1), Universitas Islam Negeri Maulana Malik Ibrahim Malang,
Malang, Indonesia

2Prodi Studi Manajemen (S1), Universitas Islam Negeri Maulana Malik Ibrahim Malang, Malang,
Indonesia

JEL Classification:
D14,G21,G51,712

KAUJIE Classification:
133,L5,L6

ARTICLE HISTORY:

Submitted: February 12,2024
Revised: May 17,2024
Accepted: May 18, 2024
Published: June 28, 2024

KEYWORDS:

Islamic bank; knowledge;
religiosity; saving interest

COPYRIGHT © 2024 Gentur
Pratopo & Irmayanti Hasan.
Licensee  Universitas Islam
Indonesia, Yogyakarta,
Indonesia.

Contact: Gentur Pratopo B muthmainah56@gmail.com

This is an Open Access article distributed under the terms of the Creative Commons Attribution-ShareAlike 4.0 International (CC
BY-SA 4.0) License (https://creativecommons.org/licenses/by-sa/4.0/).

PUBLISHER’S NOTE: Universitas Islam Indonesia stays neutral with regard to jurisdictional claims in published maps and
institutional affiliations.


https://creativecommons.org/licenses/by-sa/4.0/
https://www.uii.ac.id/
https://crossmark.crossref.org/dialog/?doi=10.20885/jielariba.vol10.iss1.art23&domain=pdf&date_stamp=2024-06-28
https://orcid.org/0009-0001-6334-0948

420 Pratopo & Hasan

SRS

INTRODUCTION

Islamic banking has seen growth over time leading to the inclusion of economics and
banking studies around the globe. Many departments and programs up in university
level offer specialized Islamic banking courses and in some cases, it take center stage
in certain institutions (Darmodji & Andriansyah, 2013; Dicce, 2015; Ghoul, 2016). The
financial sector has evolved into a component for progress especially in local regions
where Islamic banks are pivotal, in boosting economic activity and enhancing
community purchasing power (Gunawan, 2021). Islamic banking is considered a
factor in advancing the economy, since banking plays a crucial role in the financial
framework of all nations. In addition, Islamic banks function as financial bodies for
governments and businesses to deposit their funds (Andriansyah, 2014; Bayat &
Kayhan, 2024; Nastiti et al.,, 2020).

Ponorogo is one of the regions in East Java Province, located in the western part
and directly bordering Central Java Province, approximately 200 km southwest of the
capital city Surabaya. Administratively, Ponorogo was divided into 21 subdistricts, 279
villages, and 26 urban wards, with the population of 973,269 (Badan Pusat Statistik
Kabupaten Ponorogo, 2023). The majority of Ponorogo's population practices Islam.
Given that most of its residents are Muslim, there are high expectations that Islamic
banks will compete with conventional banks. Geographically, Ponorogo can be
considered as a regency with strong religious roots. Notably, Islamic groups in
Ponorogo, such as the Modern Gontor Islamic Boarding School and its networks, NU
(Nahdlatul Ulama) as the majority group, and Muhammadiyah, with its well-organized
structure, have a significant influence on society and the government (Harsono, 2016).

In addition to being known for Reog, Ponorogo is also called kota santri because of
the large number of pesantren (Islamic boarding schools) located there (Dwijayanto
& Rohmatulloh, 2018; Setiaji & Hanif, 2018). Some of the pesantrens in Ponorogo are
among the largest in Indonesia, with tens of thousands of students located close to
Ponorogo City and spread across the Reog region. There are 120 pesantrens across 19
different sub-districts, with only the Ngebel and Pudak sub-districts lacking pesantren
(kementerian Agama R, 2022). However, some pesantrens were not listed in the data.
Ponorogo hosts 30,891 residential students and 1,591 non-residential students.
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Due to the abundance of boarding schools in the region, a significant segment of
Ponorogo residents exhibit religious devotion and possess a solid understanding of
Islamic financial institutions (Miotun & Santoso, 2020; Pristi & Setiawan, 2019). They are
aware of the benefits offered by banks, including profit-sharing arrangements and the
assurance of avoiding interest-based transactions. Nevertheless, not all locals opt for
banking services, with some remaining unsure about their principles and finding
available information regarding their products to be lacking. Many residents in
Ponorogo believe that the main difference between Islamic and conventional bank
lies only in the terminology used. This perception could be shaped by differences in
knowledge levels within the community as religious beliefs. This study aims to explore
how the knowledge and religiousity of Ponorogo residents impact their interest in
saving money at Islamic banks, considering the factors and backgrounds above.

LITERATURE REVIEW

Knowledge

Knowledge can be defined as a change in the behavior of an individual that comes
from his experience (Drucker, 2004). Consumers possess three categories of product
knowledge: information regarding the properties or characteristics of products
(bundle of attributes), the advantageous outcomes or advantages derived from
product usage (bundle of benefits), and the values that the product aids consumers
in fulfiling or attaining (value satisfaction) (Peter & Olson, 2010). These product
knowledge can be applied for Islamic banks as knowledge of the characteristics of
Islamic banking, knowledge of the benefits of Islamic banking, knowledge of the
satisfaction given to customers, and knowledge of the experience of transactions
using Islamic banking and information from other parties. Knowledge is information
obtained from other people, such as from bank employees, friends, relatives, family,
print media, electronic media, and can even be obtained from someone’s experience,
and others (Oliver, 2014).

Thus, it can be said that some residents in Ponorogo have gained knowledge
about the contracts and terms used by Islamic banks, since there are many Islamic
educational institutions in Ponorogo. In terms of educational experience, Islamic
contracts and terms used in Islamic banks have been studied since the elementary
madrasah level. However, some residents are still not sure and consider Islamic banks
and conventional banks to be the same (Afriyonti & Arwani, 2022; Khusna & Pratama,
2021). Knowledge is an experience recorded in a person's consciousness. With the
knowledge they have, they can process new information, think, and make decisions
(Agarwal, 2017; Sadowska, 2019). When faced with an offer of a product or service, the
knowledge a person has will influence their purchasing behavior (Tarigan & Aldama Z,,
2023; Yuliati & Simanjuntak, 2024). When a customer has knowledge about Islamic
banks, they are more likely to choose to save at an Islamic bank as shown in previous
research (Hoson & Wati, 2022; Shalihah & Madjakusumah, 2022; Tarigan & Aldama Z,,
2023).
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Religiosity

Religiosity can be defined as a manifestation of a belief system that is adhered to,
which involves significant appreciation for the values contained in religion (Stark &
Glock, 1968). There are five dimensions of religiosity, namely the dimension of belief,
namely how deeply a person can accept to a certain extent something that cannot
be denied and must be accepted as truth. The dimension of practice includes worship
behavior, obedience and things that people do to show commitment to the religion
they adhere to. The dimension of experience refers to the identification of the
consequences of religious beliefs, practices, experiences, and knowledge of a person
from day to day. The dimension of knowledge explains the extent to which a person
can understand religious lessons, especially those contained in scriptures and other
teachings. The dimension of consequences measures the extent to which motivation
is the result of a person's beliefs, practices, experiences, and knowledge about life
(Gibbs & Crader, 1970; Nashori et al,, 2020; Pearce et al,, 2017; Vaillancourt, 2008).

This has an impact on the attitudes and behavior of individuals, which in turn can
influence decision-making related to various aspects of life. Religiosity affects the way
people live, the choices they make, what they eat, and who they associate with
(Firmonsych et al, 2019; Nugroho et al, 2021). Someone decides to choose a sharia
bank related to the issue of faith and belief in the prohibition of usury for Muslims. One
of the factors behind people’s interest in choosing the type of banking is the emotional
factor; the emotional factor in question is religiosity, namely, someone chooses a
target product based on subjective criteria such as status or pride (Pangarkar, 2023;
Rehman & Shahbaz Shabbir, 2010). Emotions are formed in all aspects of daily life;
religious activities are not only visible religious rituals but also activities that are not
visible, such as someone's emotions that trigger a sense of pride and security in
someone when carrying out orders and avoiding prohibitions according to their
beliefs.

Emotional factor in the form of religiosity can help society avoiding usury and
become a main factor in maintaining its relationship with sharia banking for the
obedience to sharia principles (Dewi & Permana, 2021). A person who has high
religiosity, in all his activities will apply religious regulations in accordance with God's
commands and aims to gain His pleasure. The higher a person’s religiosity, the more it
will encourage interest in saving in Islamic banks as suggested by previous research
(Hoson & Wati, 2022; Herawati et al., 2020; Revonnarta & Indrarini, 2021).

Saving Interest

Interest is a strong motivation for individuals to take action to realize their desired
goals and ideals (Iryani & Kristanto, 2022). The emergence of a person's interest in
using Islamic banking certainly arises from several factors, both internal and external
factors. Interest can also be defined as a condition where a person has great
attention to an object accompanied by a desire to learn until finally proving further
about the object (Basalamah et al, 2022; Khotimah, 2018). Factors that influence the
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emergence of interest are individual motivation factors, social factors, emotional
factors and product appeal. Saving interest is important for banking.

Based on the theoretical review and literature mentioned above, the hypotheses
proposed in this study are as follows.

HI: Knowledge has a partial influence on the saving interest in Islamic banks of
Ponorogo residents

H2: Religiosity has a partial influence on the saving interest in Islamic banksof
Ponorogo residents

H3: Knowledge and religiosity simultaneously influence the saving interest in
Islamic banksof Ponorogo residents

METHOD

The method used in this study is a quantitative approach, utilizing a descriptive
method and statistical analysis. The data collected for this research is primary data,
gathered directly from distributing questionnaires to the public, with measurements
based on a Likert scale. In this study, the statements in the questionnaire refer to
indicators of variables relevant to the research topic. The operational definitions of
variables in this study are formulated clearly and specifically to avoid errors in data
collection. These operational definitions explain in detail how each variable will be
measured and applied within the research context. The operational definitions of the
study’s variables are in Table 1.

Variable Indicator Statement Item
Knowledge (Peter & Knowledge and | have studied about Islamic banks.
Olson, 2010) understanding  of  Islamic

banks

I know the difference between Islamic
banks and conventional banks.
Knowledge of the functions | know the function of Islamic banks as a
and benefits of Islamic banks  channel for funds.
| know that Islamic banks are free from
usury (riba).
Knowledge of the satisfaction | know about the satisfaction of using
provided by Islamic banks Islamic banking services.
| know about the security guarantees
provided by Islamic banks for customers.
Knowledge from experiences | know about Islamic bank products from
and information from others mass media.
| know about Islamic bank products from
other people's experiences.
Religiosity (Stark & Belief dimension | believe that Islamic banks align with
Glock, 1968) religious guidelines.
| believe in the validity of the principles at
Islamic banks.
Practice dimension | have studied about muamalah (Islamic
transactions).
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Variable Indicator Statement Item
I always avoid uncertain matters (gharar).
Experience dimension | feel at peace when avoiding usury.

| fear punishment when conducting
transactions that do not comply with

Sharia.

Knowledge dimension I know that Islamic banks' operational
systems comply with Islamic Sharia
principles.

| believe that savings products at Islamic
banks are free from any forbidden
elements.

Consequences dimension | always use Islamic banks for financial
transactions.
As a Muslim, | should choose an Islamic

bank.
Saving Interest Transactional interest | am interested in opening a savings
(Akbar & Holid, 2013) account at an Islamic bank.
Referral interest I would recommend Islamic banks to
others.
Preferential interest I am interested in saving at an Islamic
bank because its products meet my
needs.

I am interested in saving at an Islamic
bank to avoid usury.

Explorative interest | seek information about Islamic bank
products from various media sources.

Source: Primary data. Authors’ estimation.

The population in this study was the general public aged 15 to 55 years who live in
Ponorogo with an unknown population size. This research location was chosen
because it is seen that the public's interest in saving in Islamic banks is still low.
Determination of the number of samples using the Malhotra formula, namely the total
guestionnaire statement items multiplied by five. According to Malhotra (2016),
determining the number of samples using this formula can be done if the population
size is not known with certainty. The total questionnaire statement items in this study
were 23 consisting of 8 statements of knowledge variables, 10 statements of religiosity
variables, and 5 statements of interest in saving in Islamic banks. So the result of the
calculation of the minimum number of samples is 23 x 5 = 115 samples. Based on the
minimum results of the calculation of the Malhotra formula, the researcher tried to
find as many samples as possible. However, what the researcher managed to get was
400 samples. The sampling method used incidental sampling, namely a sampling
technique with a target of anyone found or met in the study, both individuals and
groups or organizations that meet the criteria of being domiciled in Ponorogo and
aged 15 to 55 years. Hypothesis testing using multiple regression analysis with IBM
SPSS Statistics application.
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RESULTS

Respondents Characteristics

The questionnaire data showed that the respondents had varied backgrounds in
terms of gender, age, and occupation. Based on the distributed questionnaire results,
the respondents’ characteristics were as described in the following tables.

Table 2

Respondents Characteristics by Gender

No Gender N Percentage
1 Male 234 58.5%
2 Female 166 41.5%

Source: Primary data. Authors’ estimation.

Table 2 explains respondents characteristics by gender. From the data in Table |, it
can be seen that the sample of 400 respondents is dominated by males, totaling 234
respondents (58.5 %), while female respondents total 166 (41.5 %).

Table 3

Respondents Characteristics by Age

No Age (Years) N Percentage
1 15-25 279 69.7%

2 26-35 49 12.2%

3 36-45 18 4.5%

4 46-55 54 13.5%

Source: Primary data. Authors’ estimation.

Table 3 explains the respondents characteristics by age. From the data in Table 2,
respondents aged 15-25 dominate with 279 respondents (69.7 %), followed by ages
26-35 at 12.2%, ages 36-45 at 4.5%, and ages 46-55 at 13.5%.

Table 4

Respondents Characteristics by Occupation

No Occupation N Percentage
1 Civil Servant 5 1.3%

2 Private Employee 49 12.3%

3 Entrepreneur 150 37.5%

4 Student/College 184 46%

5 Others 10 2.9%

Source: Primary data. Authors’ estimation.

Table 4 explains respondents characteristics by occupation. From the data in
Table 3, the majority of respondents were students or college students, totaling 184
respondents (46 %), followed by entrepreneurs (37.5 %), private employees (12.3 %),
civil servants (1.3 %), and housewives, laborers, or drivers (2.9 %).
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Validity Test Results

In the validity test, the researcher used eight statements on the knowledge variable
(x1), ten statements on the religiosity variable (X2), and five statements on the
variable of interest in saving in Islamic banks (Y). The test results are presented in
Table 5. Based on Table 5, the results of the validity test of all variable statement items
have a higher value than the R table value of 0.098 with a significance level of 0.05.
Therefore, it can be concluded that all statement items used in the study can be
declared valid.

Tabel 5

Validity Test Results

Item R statistic R table Conclusion
X1.1 0.750 0.098 Valid
X1.2 0.774 0.098 Valid
X1.3 0.735 0.098 Valid
X1.4 0.768 0.098 Valid
X1.5 0.795 0.098 Valid
X1.6 0.791 0.098 Valid
X1.7 0.633 0.098 Valid
X1.8 0.640 0.098 Valid
X21 0.755 0.098 Valid
X2.2 0.739 0.098 Valid
X2.3 0.745 0.098 Valid
X2.4 0.771 0.098 Valid
X2.5 0.747 0.098 Valid
X2.6 0.706 0.098 Valid
X2.7 0.779 0.098 Valid
X2.8 0.779 0.098 Valid
X2.9 0.524 0.098 Valid
X2.10 0.719 0.098 Valid
Y.l 0.756 0.098 Valid
Y.2 0.713 0.098 Valid
Y.3 0.751 0.098 Valid
Y.4 0.736 0.098 Valid
Y.5 0.708 0.098 Valid

Source: Primary data. Authors’ estimation.

Reliability Test Results

The reliability test was conducted using the Cronbach’s Alpha statistical model to
measure the consistency of an instrument when its measurement is repeated two or
more times. For a variable to be considered reliable, the Cronbach’'s Alpha value
should be greater than 0.6. The test results are shown in Table 6. Data in Table 6 show
that all values for each variable are deemed reliable and can serve as a reference for
subsequent tests. This is confirmed by the fact that the total Cronbach’s Alpha for
each variable is > 0.6.
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Table 6

Reliability Test Results

Variable Cronbach’s Alpha Conclusion
Knowledge 0.750 Reliable
Religiosity 0.774 Reliable
Saving Interest in Islamic Banks 0.735 Reliable

Source: Primary data. Authors’ estimation.

Normality Test

The normality test was conducted to confirm whether the regression model meets the
basic standards required for hypothesis testing. The normality test was performed
using the One-Sample Kolmogorov-Smirnov Test. The test results are presented in
Table 7. Based on Table 7, the test statistic value is 0.060 with a significance level of
0.110. This indicates that the regression model has a normal distribution and meets the
requirements for the normality test, as the significance level is > 0.05.

Tabel 7

One-Sample Kolmogorov-Smirnov Test Results

N 400

Normal Parameters Mean ,0000000
Std. Deviation 2,34618019

Most Extreme Differences Absolute ,060
Positive ,047
Negative -,060

Test Statistic 1,205

Asymp. Sig.(2-tailed) 10

Source: Primary data. Authors’ estimation.

Heteroscedasticity Test Results

The heteroscedasticity test was conducted using the scatterplot method. This
scatterplot displays the standardized predictors against the standardized residuals. If
there is no clear pattern and the points are evenly spread above and below zero on
the Y-axis, it can be concluded that there is no issue in the data. The test results are
shown in Figure 1.

Figurel

Heteroscedasticity Test Results

Dependent Variable: Minat Menabung di Bank Syariah

Regression Studentized Residual

T T T T T T
-z -2 El 0 1 2

Regression Standardized Predicted Value

Source: Primary data. Authors’ estimation.
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The scatterplot does not display a consistent trend, and the points are randomly
distributed above and below zero on the Y-axis. This indicates the absence of
heteroscedasticity.

Multicollinearity Test Results

Multicollinearity occurs when there is a strong or nearly linear relationship among the
independent variables in a regression model. It arises when there is a strong linear
function between several independent variables within a regression model. The test
results are presented in Table 8. From the test results, it can be seen that all variables
have a tolerance value > 0.1 and a variance inflation factor (VIF) value < 10.00. Thus, it
can be concluded that there are no multicollinearity issues in the regression model,
allowing it to meet the criteria for further data testing.

Table 8

Multicollinearity Test Results

Variable Tolerance VIF
Knowledge 0.339 2.949
Religiosity 0.339 2.949

Source: Primary data. Authors’ estimation.

Descriptive Statistics

Descriptive statistics were used to provide an overall picture of the study objectives.
The goal is to offer detailed information about existing data without making general
conclusions. This test uses various measures, such as the mean, maximum, minimum,
and standard deviation, to describe the spread of research data. The data obtained
from the questionnaire based on descriptive statistics are presented in Table 9.

Table 9

Descriptive Statistics Test Results

Variable Min Max Mean Std. Deviation
Knowledge 8 40 34.6150 5.29972
Religiosity 10 50 43.7300 6.01561
Saving Interest 5 25 21.0575 3.33121

Source: Primary data. Authors’ estimation.

The knowledge variable, from the sample size (N) of 400 respondents, had a
minimum value of 8 and a maximum value of 40, with a mean of 34.6150 and a
standard deviation of 5.29972 from eight statements. The religiosity variable had a
minimum value of 10 and a maximum value of 50, with a mean of 43.7300 and a
standard deviation of 6.01561 from 10 statements. The saving interest in Islamic banks
has a minimum value of five and a maximum value of 25, with a mean of 21.0575 and
a standard deviation of 3.33121 from five statements.
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Multiple Regression Analysis

Based on the collected research datag, the results of the multiple linear regression
calculations were presented in Table 10. The results of the regression test in Table 10
show the regression coefficients of both independent variables are positive. This
shows that as the variables of knowledge and religiosity increase, the interest in
saving will also increase, and vice versa if both variables are negative, it will decrease
the interest in saving. The equation can be explained as follows. Constant 2.561 is a
constant or condition when the variable of interest in saving in Islamic banks has not
been influenced by other variables, namely knowledge (X1) and religiosity (X2). The
regression coefficient value on the knowledge variable (X1) of 0.215 indicates that the
knowledge variable has a positive effect on the interest in saving in Islamic banks. The
regression coefficient value on the religiosity variable (X2) of 0.253 indicates that the
religiosity variable has a positive effect on the interest in saving in Islamic banks.

Table 10

Multiple Regression Test Results

Model Unstandardized Coefficients Standardized Coefficients Sig.
1 B Std. Error Beta
(Constant) 2.561 .804 .002
Pengetahuan 215 .035 342 .000
Religiusitas .253 .031 456 .000

Source: Primary data. Authors’ estimation.

The t-test determines whether the independent variables in the regression model
significantly affect the dependent variable. Table 10 shows that the t-value of the
knowledge variable is 6.121. While the t-table can be seen in the t-test table, with a =
0.05 and df = 398 which shows a value of 1.965942324. The knowledge variable has a
p-value of 0.000 which means it is significant because it is smaller than 0.05. And the
t-value is greater than t-table (6.]21> 1.965942324), so it can be decided that H1 is
accepted which means that the knowledge variable (X1) has a significant effect on
the interest in saving in Islamic banks (Y) individually or partially.

The t-value of the religiosity variable is 8.163. While the t-table can be seen in the
t-test table, with « = 0.05 and df = 398 which shows a value of 1.965942324. The
religiosity variable has a p-value of 0.000 which means it is significant because it is
smaller than 0.05. And the t-value is greater than t-table (8.163> 1.965942324), so it
can be decided that H2 is accepted which means that the religiosity variable (X2) has
a significant effect on the interest in saving in Islamic banks (Y) individually or
partially.

Simultaneous F-test was used to determine whether the independent variables
collectively affected the dependent variables. In Table 11, it is shown that the
calculated t-value for the knowledge variable is 6.121. The t-table value, based on a
significance level of a = 0.05 and df = 398, is 1.965942324. The knowledge variable has
a p-value of 0.000, indicating significance as it is less than 0.05. Additionally, the
calculated t-value is greater than the t-table value (6.121 > 1.965942324), leading to
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the conclusion that HI is accepted, meaning that the knowledge variable (X1) has a
significant individual or partial effect on saving interest in Islamic banks (Y).

Table 1

Simultaneous F-Test Results

Model Sum of Df Mean Square t Sig.
Squares
1 Regression 2564,814 2 1282,407 273,297 .000
Residual 1862,864 397 4,692
Total 4427,678 399

Source: Primary data. Authors’ estimation.

Meanwhile, the calculated t-value for the religiosity variable is 8.163. The t-table
value, also at a = 0.05 and df = 398, is 1.965942324. The religiosity variable has a p-
value of 0.000, which is also significant as it is below 0.05. Furthermore, the calculated
t-value is greater than the t-table value (8.163 > 1.965942324), leading to the
conclusion that H2 is accepted, indicating that the religiosity variable (X2) has a
significant individual or partial effect on saving interest in Islamic banks (Y).

The R? test measures the extent to which independent variables contribute to the
dependent variable. Based on Table 12, the R Square (R?) coefficient is 0.579, or 57.9%.
This indicates that the influence of the knowledge and religiosity variables on saving
interest in Islamic banks is 57.9%. Meanwhile, the remaining 42.1% is influenced by
other variables not examined in this study. This suggests that many other factors also
impact the saving interest of Ponorogo residents in Islamic banks; however, this
research focuses specifically on the two variables studied.

Table 12

Coefficient of Determination Test Results

Model Summary
Model R R Square  Adjusted R Square Std. Error of the Estimate

1 0.761 0.579 0.577 2,16618
Source: Primary data. Authors’ estimation.

DISCUSSION

The Influence of Knowledge on the Saving Interest in Islamic Banks of Ponorogo
Residents

The research findings indicate that knowledge has a positive and significant partial
effect on the saving interest of Ponorogo residents in Islamic banks. The questionnaire
responses reveal that the most frequently chosen item among the eight statements
related to the knowledge variable is that respondents are aware that Islamic banks
are free from usury (riba). This high level of awareness is likely due to the
predominantly Islamic environment and the numerous Islamic educational
institutions, which contribute to respondents’ knowledge of Islamic banks and their
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usury-free practices. With a large number of Islamic educational institutions, many
community members have studied and learned about the concept of riba from a
young age.

On the other hand, the least selected item on the knowledge variable indicates
that residents are less familiar with Islamic banking products on social media.
Conventional banks are more commonly seen promoting their products on social
media, while Islamic banks are perceived to have lower promotional activity on these
platforms. This may result in limited public knowledge about Islamic banks through
social media channels.

This study aligns with research conducted by Nastiti et al. (2020), Hasan & Wati
(2022), and Shalihah & Madjokusuma (2022), which also found that knowledge
positively and significantly influences saving interest in Islamic banks. This suggests
that the more knowledge individuals have about Islamic banking, the more likely they
are to develop an interest in using it. However, these findings differ from those of
Mujaddid & Nugroho (2019), Raihana & Aulia (2020), and Suprihati et al. (2021), who
concluded that knowledge does not have a significant positive impact on saving
interest in Islamic banks. This discrepancy may be due to varying levels of knowledge
among respondents in different study areas. Therefore, it is essential for Islamic banks
to continuously provide education and increase awareness of Islamic financial
literacy within the community to encourage interest in Islamic banks, which offer the
unique advantages of being riba-free and compliant with Islamic Sharia.

The Influence of Religiosity on the Saving Interest in Islamic Banks of Ponorogo
Residents

The research findings indicate that religiosity has a positive and significant partial
effect on the saving interest of Ponorogo residents in Islamic banks. The questionnaire
responses show that the most frequently selected item among the ten statements for
the religiosity variable is that respondents feel at ease when avoiding usury (riba). This
suggests that respondents have a relatively high level of religiosity, as they prefer
savings products free from elements of riba, which brings them a sense of peace.
Conversely, the least selected item for religiosity indicates that respondents do not
always use Islamic banks for financial transactions, possibly due to job requirements
or other needs that necessitate the use of conventional banks. Therefore, respondents
may not exclusively rely on Islamic banks for their financial transactions. Additionally,
some religious scholars argue that the interest from state-owned conventional banks
may not be classified as riba or haram. This is evidenced by Islamic universities, as
well as many Islamic boarding schools and madrasas, utilizing conventional banking
services for their financial transactions.

This study aligns with the research of Herawati et al. (2020), Revonnarta & Indrarini
(2021), and Hasan & Wati (2022), which also found that religiosity has a positive and
significant effect on saving interest in Islamic banks. Religiosity, reflected in a person’s
adherence to religious teachings, influences their interest. In other words, the higher a
person’s religiosity, the greater their interest in saving with Islamic banks. However, this
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study contrasts with findings from Khairunnisa & Cahyono (2020), Mahesazzumar &
Rahmi (2022), Shalihah & Madjakusuma (2022), and Sukardi (2022), which concluded
that religiosity does not have a positive and significant effect on saving interest in
Islamic banks. This discrepancy may be due to differences in religiosity levels among
respondents from various regions or study areas.

Saving Interest in Islamic Banks of Ponorogo Residents

The questionnaire responses show that, among the five items related to the saving
interest variable in Islamic banks, the most commonly selected item indicates that
many respondents are interested in conducting financial transactions with Islamic
banks. This suggests that there is a considerable interest among respondents in
performing financial activities through Islamic banks. Among these respondents, who
include both current Islamic bank customers and those who are not yet customers,
there are many who express only an interest but have not yet made the decision to
become Islamic bank customers. The item with the lowest selection for the saving
interest variable indicates that respondents show less interest in recommending
Islamic banks to others. This suggests that, while some respondents have a high level
of interest or are already customers of Islamic banks, their motivation to promote
Islamic banks to others remains low.

The results of the tests show that the combined influence of knowledge and
religiosity on saving interest in Islamic banks is relatively high, at 57.9%, while the
remaining 42.1% is influenced by other factors not examined in this study. There are
many other variables that also affect the saving interest of Ponorogo residents in
Islamic banks; however, this research focuses on the two variables that were
specifically studied.

CONCLUSION

Based on the presentation and discussion of the research results, it can be concluded
that knowledge has a positive and significant partial effect on the saving interest in
Islamic banks. This is largely because the majority of respondents are students or
college students, many of whom already possess knowledge about Islamic banks. It
can be concluded that the stronger the public's knowledge of Islamic banks, the
stronger their interest in saving. Religiosity also has a positive and significant partial
effect on the saving interest in Islamic banks. This is due to the high level of religiosity
in the Ponorogo community, where the majority practice Islam, and the large number
of pesantrens (Islamic boarding schools) in the area, which further strengthens the
relationship between religiosity and saving interest in Islamic banks. Moreover,
knowledge and religiosity have a positive and significant simultaneous effect on the
saving interest of Islamic banks. The results show that many respondents are
interested in saving in Islamic banks.
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Limitation of the Study

A limitation of this research is the sample group's scope and its demographic
composition, which predominantly centered on students and college students from
Ponorogo, Indonesia.This group may possess knowledge about Islamic banking;
nevertheless, the survey did not include a diverse array of inhabitants from different
age demographics and educational backgrounds within the community. This may
result in conclusions that fail to fully represent the savings behaviors of all residents of
Ponogoro. To understand the factors influencing consumers’ interest in saving with
banks, it would be advantageous to include participants from diverse age groups and
educational backgrounds in the study sample.

Another disadvantage is the emphasis placed on two issues. Cognition and
spirituality. This study demonstrated a considerable effect on savings interest rates;
however, it neglected other relevant factors such as income levels, financial literacy,
and the role of social connections in saving behavior within areas with established
traditional banking systems. Future studies should incorporate these variables to
create a model that provides enhanced understanding of the determinants of savings
interest rates in Islamic banks.

Ultimately, the study's reliance on self-reported data from surveys may introduce
bias concerns, as participants may provide responses that they perceive as socially
acceptable, which may not fully reflect their true opinions or behaviors in Islamic
banking. This constraint may have affected the accuracy of the findings, particularly
in domains such as religion and finance. The studies could be enhanced by
employing a mixed-methods approach, integrating quantitative surveys with
qualitative interviews to corroborate the findings and obtain deeper insights into the
factors that motivate individuals to express interest in Islamic banking.

Recommendations for Further Research

To facilitate comprehensive future research on this topic, it is advisable to expand the
sample size to include diverse demographics for representational accuracy. This
study primarily focuses on students and young adults in Ponorogo; however, future
researchers should incorporate individuals from diverse age groups and professions
to accurately reflect the variety of saving behaviors inside Islamic banks. Augmenting
the sample size will yield insights that are broadly applicable and pertinent to the
community, facilitating greater comprehension of the factors affecting savings
interest across various socioeconomic sectors.

Subsequent studies should avoid augmenting the sample size. Additionally,
consider aspects that may influence individuals' interest in saving through Islamic
banks, such as income levels, financial literacy, and the impact of social and familial
networks on their opinions of Islamic banking services and products. Incorporating
these elements into the analysis enables academics to understand the determinants
of saving behaviors and to identify innovative methods to promote the adoption of
Islamic banking within the community.
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These studies could be improved by integrating data and qualitative insights
through a mixed-method approach, rather than relying exclusively on questionnaires
to collect statistical information regarding the decision-making processes of Islamic
banks and the factors affecting interest in their savings options.

Author Contributions

Conceptualization G.P. & IH. Resources G.P. & L.H.
Data curation G.P. & IH. Software G.P. & LH.
Formal analysis G.P. & IH. Supervision G.P. & L.H.
Funding acquisition G.P. & IH. Validation G.P. & L.H.
Investigation G.P. & IH. Visualization G.P. & L.H.
Methodology G.P. & IH. Writing — original draft  G.P. & LH.
Project administration  G.P. & I.H. Writing - review & G.P.&IH.
editing

All authors have read and agreed to the published version of the manuscript.

Funding
This study received no direct funding from any institution.

Institutional Review Board Statement

This study was approved by Prodi Studi Perbankan Syariah (S1), Universitas Islam Negeri Maulana
Malik Ibrahim, Malang, Indonesia.

Informed Consent Statement

Informed consent was obtained before respondents answered the questions.

Data Availability Statement
The data presented in this study are available on request from the corresponding author.

Acknowledgments

The authors thank Prodi Studi Perbankan Syariah (S1), Universitas Islam Negeri Maulana Malik
Ibrahim, Malang, Indonesia, for administrative support for the research on which this article was
based.

Conflicts of Interest
The authors declare no conflicts of interest.

REFERENCES

Afriyanti, I, & Arwani, A. (2022). Determinan kepercayaan, lingkungan sosial, pendapatan dan efikasi
keuangan terhadap minat menabung di lembaga keuangan syariah [Determinants of trust,
social environment, income and financial efficacy on interest in saving in Islamic financial
institutions].  JIEF  Journal of Islamic Economics and Finance, 2(2), 36-50.
https://doi.org/10.28918/jief.v2i2.6246

Agarwal, A. (2017). Knowing “knowledge” and “to know”: An overview of concepts. International
Journal of Research -Granthaalayah, 5(1), 86-94.
https://doi.org/10.29121/granthaalayah.v5.i1.2017.2331

Akbar, S, & Holid, A. (2013). Instrumen perangkat pembelajaran [Learning device instruments].
Remaja Rosdakarya.



Saving in Islamic banks in Ponorogo 435

Andriansyah, Y. (2014). Islamic banks and local development in Indonesia. Global Journal of Business
and Social Science Review, 2(1), 99-107. https://doi.org/10.35609/gjbssr.2014.2.1(11)

Badan Pusat Statistik Kabupaten Ponorogo. (2023, February 24). Jumlah penduduk menurut
kelompok umur dan jenis kelamin di Kabupaten Ponorogo, 2023 [Population by age group and
gender in Ponorogo Regency, 2023] [HTML]. Badan Pusat Statistik Kabupaten Ponorogo.
https://ponorogokab.bps.go.id/id/statistics-
table/3/WVcOMGEyMXBKVFUxY25KeE9HADZkbTQzWkVkblp6MDkjMw==/population-by-age-
groups-and-sex-in-ponorogo-regency--2022.html?year=2022

Basalamah, R., Nurdin, N., Haekal, A, Noval, N., & Jalil, A. (2022). Pengaruh persepsi kemudahan dan
risiko terhadap minat menggunakan financial technology (fintech) GoPay pada generasi
milenial di Kota Palu [The influence of perceived ease and risk on interest in using financial
technology (fintech) GoPay among the millennial generation in Palu City]. Jurnal limu Ekonomi
Dan Bisnis Islam, 4(1), 57-71. https://doi.org/10.24239/jiebi.v4i1.93.57-71

Bayat, T, & Kayhan, S. (2024). Contribution of Islamic banking to growth: Empirical analysis from a
different perspective. Uluslararasi Ticaret ve Ekonomi Aragtirmalari Dergisi, 8(1), 26-32.
https://doi.org/10.30711/utead.1347748

Darmadiji, A, & Andriansyah, Y. (2013). Curriculum of Islamic economics and finance in Islamic
University of Indonesia: Challenges of ASEAN Economic Community. Global Journal of Business
and Social Science Review, I(1), 17-24. https://doi.org/10.35609/gjbssr.2013.1.1(3)

Dewi, T. K, & Permana, S. R. (2021). Pengaruh tingkat religiusitas dan pengetahuan terhadap minat
menjadi nasabah di bank syariah pada mahasiswa Fakultas Ekonomi dan Bisnis Islam
Universitas Suryakancana Cianjur [The influence of religiosity and knowledge levels on the
interest in becoming customers of Islamic banks among students of the Faculty of Islamic
Economics and Business, Suryakancana University, Cianjur]. Ar-Rihlah: Jurnal Keuangan Dan
Perbankan Syariah, 1(2), 123. https://doi.org/10.35194/arps.v1i2.1888

Dicce, R. P. (2015). Constructing pillars of Islamic banking: Creating and sustaining specialized
financial centers in Bahrain and the United States [Master's thesis, Texas A&M University].
https://hdl.handle.net/1969.1/155303

Drucker, P. F. (2004). Post-capitalist society (Reprint edition). Harper Business.

Dwijayanto, A, & Rohmatulloh, D. M. (2018). Ponorogo, the Little Java: Potret kebudayaan dan
keberagamaan masyarakat Muslim Ponorogo Abad XX [Ponorogo, the Little Java: A portrait of
the culture and religiosity of the Muslim community of Ponorogo in the 20th century]. Al-
Adabiya: Jurnal Kebudayaan Dan Keagamaan, 13(1), 1-31.
https://doi.org/10.37680/adabiya.v13i01.2

Firmansyah, F., Purnamasari, P. E., & Djakfar, M. (20]9). Religiusitas, lingkungan dan pembelian green
product pada konsumen Generasi Z [Religiosity, environment and green product purchasing
among Generation Z consumers]. Iqtishoduna, 1(1), 57-70. https://doi.org/10.18860/iq.v1i1.5779

Ghoul, W. A. (2016). Repositioning Islamic finance university education programs. COMSATS Journal
of Islamic Finance, 1, 73-81. http://ojs.cuilahore.edu.pk/index.php/cjif/ article/view/7

Gibbs, J. O, & Crader, K. W. (1970). A criticism of two recent attempts to scale Glock and Stark’s
dimensions of religiosity: A research note. Sociology of Religion, 31(2), 107-114.
https://doi.org/10.2307/3710060

Gunawan, C. (2021). Pengaruh religiusitas dan pengetahuan perbankan syariah terhadap minat
menjadi nasabah BNI Syariah KC Sukabumi [The influence of religiosity and knowledge of



436 Pratopo & Hasan

Islamic banking on interest in becoming a customer of BNI Syariah KC Sukabumi]. Fastabigq:
Jurnal Studi Islam, 2(2), 89-106. https://doi.org/10.47281/fas.v2i2.29

Harsono, J. (2016). Perlawanan kultural masyarakat Somoroto terhadap sketsa sejarah asal usul Kota
Ponorogo oleh Pemerintah Kabupaten Ponorogo. Aristo, 3(2), 14.
https://doi.org/10.24269/ars.v3i2.2

Hasan, 1. Y., & Wati, M. F. (2022). The influence of knowledge, religiosity, and social environment on
interest in saving in Islamic banking. Proceedings of the International Conference of Islamic
Economics  and  Business (Iconies),  8(1),  109-116.  http://conferences.uin-
malang.ac.id/index.php/iconies/article/view/1755

Herawati, H., Evinovita, E., & Sukarnag, S. (2020). Pengaruh promosi dan religiuvitas terhadap minat
masyarakat menabung di bank syariah [The influence of promotion and religiosity on
people’s interest in saving in Islamic banks]. EI-Mal: Jurnal Kajian Ekonomi & Bisnis Islam, 2(1),
89-109. https://doi.org/10.47467/elmal.v2il.347

Iryani, R. M., & Kristanto, R. S. (2022). Pengaruh pengetahuan tentang bank syariah, religiusitas,
lingkungan sosial, dan uang saku terhadap minat menabung mahasiswa di bank syariah
(Studi kasus pada mahasiswa STIE Bank BPD theng) [The influence of knowledge about
Islamic banks, religiosity, social environment, and pocket money on students’ interest in saving
in Islamic banks (Case study on students of STIE Bank BPD Jateng)]. Magisma: Jurnal limiah
Ekonomi Dan Bisnis, 10(2), 191-202. https://doi.org/10.35829/magisma.v10i2.228

Kementerian Agama RI. (2022). Data terkini pondok pesantren [Latest data on Islamic boarding
schools] [HTML].  EMIS  Gerbang  Data  Pendidikan  Kementerian — Agama.
https://emispendis.kemenag.go.id/pdpontrenv2/Login

Khairunnisg, I. A, & Cahyono, H. (2020). Hubungan pengetahuan, religiusitas, dan lingkungan sosial
terhadap minat menabung menggunakan bank syariah [The relationship between
knowledge, religiosity, and social environment and interest in saving using Islamic banks].
Jurnal Ekonomika dan Bisnis Islam, 3(3), 1-14. https:/ [doi.org/10.26740/jekobi.v3n3.p1-14

Khotimah, N. (2018). Pengaruh religiusitas, kepercayaan, citra perusahaan, dan sistem bagi hasil
terhadap minat nasabah menabung dan loyalitas di Bank Syariah Mandiri (Studi kasus pada
nasabah Bank Syariah Mandiri Gresik) [The influence of religiosity, trust, corporate image, and
profit sharing system on customer interest in saving and loyalty at Bank Syariah Mandiri (Case
study on Bank Syariah Mandiri Gresik customers)]. JMMI7: Jurnal limu Ekonomi Dan
Manajemen, 5(1), 37-48. https://doi.org/10.30996/jmm!17.v5i01.1712

Khusna, N., & Pratama, V. Y. (2021). Persepsi masyarakat mengenai kesyariahan perbankan syariah
terhadap preferensi menjadi nasabah bank syariah [Public perception regarding the sharia of
Islamic banking towards the preference to become a customer of an Islamic bank]. Jurnal
Valuasi:  Jurnal  llmiah  lIImu  Manajemen Dan  Kewirausahaan, 1(2), 310-322.
https://doi.org/10.46306/vis.v1i2.22

Mahesazzumar, R. R, & Rahmi, M. (2022). The analysis of factors influencing decisions on the use of
Sharia banking in Generation Z in Jakarta. Indonesian Interdisciplinary Journal of Sharia
Economics (IIUSE), 5(2), 84—852. https://doi.org/10.31538/iijse.v5i2.2124

Miatun, S. L, & Santoso, L. (2020). Pengaruh religiusitas terhadap gaya hidup konsumen muslim di
Ponorogo [The influence of religiosity on the lifestyle of Muslim consumers in Ponorogo].
SERAMBL  Jurnal ~ Ekonomi  Manajemen  Dan  Bisnis  Islam,  2(2),  13-120.
https://doi.org/10.36407/serambi.v2i2.181



Saving in Islamic banks in Ponorogo 437

Mujaddid, F,, & Nugroho, P. T. A. (2019). Pengaruh pengetahuan, reputasi, lingkungan dan religiusitas
terhadap minat pelajar Sekolah Menengah Kejuruan Prodi Perbankan Syarioh dalam
menabung di bank syariah [The influence of knowledge, reputation, environment and
religiosity on the interest of Vocational High School students studying Islamic Banking in
saving at Islamic banks]. Ekonomi Islam, 10(1), 14-37.
https://journal.uhamka.ac.id/index.php/jei/article/view/3458

Nashori, F, Iskandar, Tb. Z, Setiono, K, Siswadi, A. G. P, & Andriansyah, Y. (2020). Religiosity,
interpersonal attachment, and forgiveness among the Javanese population in Yogyakarta,
Indonesia. Mental Health, Religion & Culture, 23(2), 99-112.
https://doi.org/10.1080/13674676.2019.1646233

Nastiti N, Hartono, A, & Ulfah, I. F. (2020). Pengaruh religiusitas, pengetahuan perbankan,
pengetahuan produk perbankan, pengetahuan pelayanan perbankan, dan pengetahuan
bagi hasil terhadap preferensi menggunakan jasa perbankan syariah [The influence of
religiosity, banking knowledge, banking product knowledge, banking service knowledge, and
profit sharing knowledge on preferences for using Islamic banking services]. ASSET: Jurnal
Manajemen Dan Bisnis, 1(1), 15-25. https://doi.org/10.24269/asset.v1il.2554

Nugroho, A. P, Atmaja, F. F,, Mutaalimah, S., Andriansyah, Y., & Achirig, S. (2021). The effect of price,
product quality and religiosity on purchasing behavior of halal-labeled sariayu beauty
products. 348-352. https://doi.org/10.2991/aebmr.k.210305.062

Oliver, R. L (2014). Satisfaction: A behavioral perspective on the consumer. Routledge.
https://doi.org/10.4324/9781315700892

Pangarkar, A. (2023). The impact of religion on consumer decision-making. In G. Gupta, M. Paruthi, &
S. Nijier (Eds.), Religion and consumer behaviour. Influence of religiosity and culture on
consumption. Routledge.

Pearce, L. D, Hayward, G. M., & Pearlman, J. A. (2017). Measuring five dimensions of religiosity across
adolescence. Review of Religious Research, 59(3), 367-393. https://doi.org/10.1007/s13644-017-
0291-8

Peter, J. P, & Olson, J. C. (2010). Consumer behavior & marketing strategy (9th edition). McGraw-Hill
Irwin.

Pristi, E. D., & Setiawan, F. (2019). Analisis faktor pendapatan dan religiusitas dalam mempengaruhi
minat muzakki dalam membayar zakat profesi [Analysis of income and religiosity factors in
influencing muzakki's interest in paying professional zakat]. Jurnal Analisis Bisnis Ekonomi,
17(1), 32-43. https://doi.org/10.31603/bisnisekonomi.v17i1.2740

Raihang, S, & Aulig, R. (2020). Pengaruh pengetahuan, religiusitas, lokasi, dan lingkungan sosial
terhadap minat menabung di Bank Aceh Syariah Cabang Jeuram (Studi pada masyarakat
Kecamatan Seunagan Kabupaten Nagan Raya) [The influence of knowledge, religiosity,
location, and social environment on interest in saving at Bank Aceh Syariah Jeuram Branch
(Study on the community of Seunagan District, Nagan Raya Regency)]. Jihbiz. Global Journal
of Islamic Banking and Finance, 2(2), 10-1223. https://doi.org/10.22373/jihbiz.v2i2.8643

Rehman, A, & Shahbaz Shabbir, M. (2010). The relationship between religiosity and new product
adoption. Journal of Islamic Marketing, 1(1), 63-69. https://doi.org/10.1108/17590831011026231

Revonnarta, E., & Indrarini, R. (2021). Pengaruh religiusitas dan citra bank syariah terhadap minat
menabung melalui bank syariah di Sidoarjo [The influence of religiosity and the image of
Islamic banks on interest in saving through Islamic banks in Sidoarjo]. Jurnal Ekonomika Dan
Bisnis Islam, 4(2), 37-49. https://doi.org/10.26740/jekobi.v4n2.p37-49



438 Pratopo & Hasan

Sadowska, B. (2019). Knowledge in economic terms: Significance of information in a modern
company. Ekonomia i Prawo. Economics and Law, 18(4), 487-498.
https://doi.org/10.12775/EiP.2019.032

Setiaiji, N. C., & Hanif, M. (2018). Kajian makna simbolis patung dan monumen di Kabupaten Ponorogo
sebagai sumber pembelajaran sejarah lokal [Study of the symbolic meaning of statues and
monuments in Ponorogo Regency as a source of learning local history]. Agastya: Jurnal
Sejarah Dan Pembelajarannya, 8(1), 59. https://doi.org/10.25273/ajsp.v8i01.2069

Shalihah, K, & Madjakusumah, D. G. (2022). Pengaruh religiusitas dan pengetahuan perbankan
syariah terhadap minat menjadi nasabah Bank X Sukabumi [The influence of religiosity and
knowledge of Islamic banking on interest in becoming a customer of Bank X Sukabumi]. Jurnal
Riset Perbankan Syariah, 91-96. https://doi.org/10.29313/jrps.v1i2.1565

Stark, R, & Glock, C. Y. (1968). American piety. The nature of religious commitment (First edition).
University of California Press.

Sukardi. (2022). The role of religiosity profit-sharing rate and subjective norm in enhancing saving
intention in Islamic bank. Journal of Islamic Economics Lariba, 8(1), 1-14.
https://doi.org/10.20885/jielariba.vol8.issl.art]

Suprihati, S, Sumadi, S., & Tho'in, M. (2021). Pengaruh religiusitas, budaya, pengetahuan terhadap
minat masyarakat menabung di koperasi syariah [The influence of religiosity, culture, and
knowledge on people’s interest in saving in Islamic cooperatives]. Jurnal limiah Ekonomi Islam,
7(1), 443. https://doi.org/10.29040/jiei.v7i1.1627

Tarigan, Y., & Aldama Z., V. (2023). Analysis of the influence of product knowledge, attitude, and halal
certification on purchase intention in halal food products. Journal of Applied Business
Administration, 7(1),100-108. https://doi.org/10.30871/jaba.v7i1.538I

Vaillancourt, J.-G. (2008). From five to ten dimensions of religion: Charles Y. Glock’s dimensions of
religiosity revisited. Journal for the Academic Study of Religion, 2i1(1), 58-69.
https://doi.org/10.1558/JASR.V21I1.58

Yuliati, L. N, & Simanjuntak, M. (2024). Indonesian consumer complaint behavior: The role of
information seeking, knowledge, purchase behavior, and tendency to talk. Global Business
Finance Review, 29(1), 57-71. https://doi.org/10.17549/gbfr.2024.29.1.57



