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Abstract 

Purpose: This research aims to observe the development of MSMEs 
problems that is related to financial knowledge. The importance of 
educating MSMEs in a systematic, integrated, and sustainable manner 
regarding financial literacy is expected to be able to build a strong business 
foundation which is very much needed. Increasing financial literacy is 
expected to contribute to financial system stability, reduce vulnerabilities 
in the financial system, and make effective decisions on financial resources. 

Design/methodology/approach: The data were collected through self-
administered questionnaire. There were 14 items used to edu finance and 
financial literature. The research design used in this research is quantitative 
research because it uses data in the form of numbers in descriptive statistical 
analysis. The results of these calculations will then be compared with the 
criteria for the level of financial literacy according to Chen and Volpe. 

Findings: The results of this study indicate that based on the five 
variables that use the financial literacy level of MSMEs, women are in the 
low category. Therefore, an appropriate model is needed to increase 
financial literacy knowledge in creative industry MSMEs in Sidoarjo 
District, by prioritizing the importance of planning and evaluation that 
produces feedback for improving financial literacy. 

Research limitation/implications: The data were collected from 
MSME creative industry sector in Sidoarjo District. It is limited in that it 
may not have captured the reflections of MSME creative industry sector 
in Indonesia that maybe differ from the sample used.  

Practical implications: The condition of MSMEs in the creative industry 
sector in Sidoarjo District currently still has limitations with various 
problems. The limitations experienced include financial skills and financial 
behavior, as well as limited access to information and technology. 
Therefore, financial literacy is crucial for MSMEs to improve their business 
performance. Several studies have been conducted to prove that financial 
literacy contributes to the improvement of MSME performance. 

Originality/value: This research contributes by identifying how 
respondents need a systematic, integrated, and sustainable education for 
MSMEs regarding financial literacy to build a strong business foundation.  

Keywords: financial literacy, creative industry, edu finance, MSMEs. 

 

Introduction 

COVID-19 pandemic has had an impact on various sectors. At the global economic level, the 
COVID-19 pandemic has had a very significant impact on the domestic economy where this 
condition has been seen in East Java's economic growth which grew by 3.04 percent in the first 

https://www.journal.uii.ac.id/jsb
http://creativecommons.org/licences/by-sa/4.0/
mailto:ekopasca@upnjatim.ac.id
https://doi.org/10.20885/jsb.vol26.iss1.art4


58 | Application of the edu finance model to improve financial literature in creative industry … 

quarter, far from the average in the same period which was at 5.55 percent (BPS, 2020). The 
economic condition in the second quarter of 2020 was getting worse, in which it contracted 5.90 
percent when compared to the second quarter of 2019. During this COVID-19 pandemic, almost 
all businesses experienced a contraction, but there were several business fields that experienced 
positive growth, namely the information business field, communications, health and social services, 
as well as agriculture, forestry and fisheries (Devi et al. 2020; Olivia et al. 2020; Lesi, 2020).  

This condition is also experienced by micro, small, and medium enterprises (MSMEs) in East 
Java where the proportion of Micro and Small Enterprises (MSMEs) dominates economic activity 
with a proportion of around 98.95 percent (BPS, 2020). The role of MSMEs in East Java is quite 
significant. The results of the calculation of the value added by East Java MSMEs show that in 2016 
MSMEs contributed 56.43 percent, increasing to 56.63 percent in 2017 and to 56.43 percent in 2018. 
However, with the COVID-19 pandemic, MSMEs in East Java is forced to turn its strategy around, 
some even experiencing a crisis (Soetjipto, 2020; Chevallier, 2020; Ferneini, 2020). 

The same condition also occurs in Sidoarjo District. Sidoarjo District is one of the areas that is 
the center of MSMEs in Indonesia which is in the national spotlight. Because of its success in fostering 
cooperatives and MSMEs, Sidoarjo has been designated as a MSME city, especially MSMEs in the 
creative industry sector. The Creative Industry is an industrial sector that originates from the use of 
individual creativity, skills, and talents to create prosperity and employment opportunities through the 
creation and utilization of individual creativity, skills, and talents with potential wealth, as well as the 
creation of job opportunities (Moeuf et al. 2020; Muller et al. 2021; Mountain et al. 2021). 

The strength of Sidoarjo District is not only judged by its superior commodities, but also 
its strategic area. In addition, Sidoarjo District as a satellite city of Surabaya stores various potential 
resources to be developed. With fairly rapid economic growth, as in 2020 the economic growth 
will reach 7.08 percent, this condition is also accompanied by the development of business that 
continue to grow and develop in Sidoarjo District. The great potential of Sidoarjo District will be 
meaningless if it is not accompanied by its empowerment strategy, especially the MSME actors 
themselves in seizing and creating competitiveness for their products in the market (Ali et al. 2020; 
Iborra et al. 2020; Saunila, 2020). 

In its development, MSMEs in Sidoarjo District are still experiencing problems related to 
financial knowledge. Nowadays, financial literacy in MSME actors is a concern of the government 
and financial institutions in Indonesia. Based on data from the Financial Services Authority, the 
financial literacy index in Indonesia is only 29.66%. The condition of the lack of financial literacy 
skills is also experienced by MSME actors in Sidoarjo District. The quality of MSME actors is still 
low, and their lack of financial knowledge can be seen in their inability in terms of business 
management, especially bookkeeping regulations, having legal entities that lack knowledge of 
technology, as well as lack of knowledge about access to capital and MSME funding. Therefore, 
efforts that must be increased in advancing MSMEs today is by optimizing financial literacy for 
MSME actors (Panos & Wilson, 2020; Engels et al. 2020; Dewi et al. 2020). 

The efforts can be carried out through improving the business climate and providing 
assistance that directly supports the ability of MSMEs to compete in the market. The difficulty in 
accessing capital is due to the low financial literacy of MSE managers. Therefore, financial literacy 
is crucial for MSMEs to improve their business performance. Several studies have been conducted 
to prove that financial literacy contributes to the improvement of MSME performance 
(Kulathunga et al., 2020; Herawati et al., 2020). 

The condition of MSMEs in the creative industry sector in Sidoarjo District currently still 
has limitations with various problems. Basically, in general, there are limited human resources from 
MSME actors themselves. The limitations include capital, lack of financial knowledge, financial 
skills, low financial attitude and financial behavior, limited access to information and technology, 
and the narrow scope of the market which is still a limiting factor for MSMEs (Yuneline & Suryana, 
2020; Grable et al. 2020; Kostini & Raharja, 2020). 

Systematic, integrated, and sustainable education for MSMEs regarding financial literacy is 
required to build a strong business foundation. Improved financial literacy is expected to contribute 
to financial system stability, reduce vulnerabilities in the financial system, and make effective 
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decisions on financial resources. The ability of financial management are in terms of funding about 
sources and how to obtain it, as well as making simple financial reports consisting of balance sheets, 
income statements and changes in capital increased after the training (Jindrichovska, 2013; Engels 
et al. 2020; Dewi et al. 2020). Financial management training is an effective way to help improve 
financial literacy for MSME actors (Asuquo, et al. 2014; Grable et al. 2020; Osipov et al. 2018). 
Training can provide real change, facilitate and enable companies to grow, expand and develop 
capabilities, and even able to increase profitability, especially in the field of financial management 
(Taylor, 2013; Toosi et al. 2020; Ford et al. 2020). 

Based on this background, this research was conducted in an effort to improve financial 
literacy skills for creative sector MSME actors in Sidoarjo District by exploring problems that arise 
in financial management, namely the needs of analysis in understanding financial literacy and 
effective financial management training models to educate creative sector MSME actors. It is 
specifically carried out in Sidoarjo District as an effort to improve financial literacy skills in a 
systematic, comprehensive and sustainable manner. From the background described above, the 
researcher wants to analyze the implementation of financial management that has been carried out 
by MSME actors and design an edu-finance management model to improve financial literacy in 
creative sector MSME actors in Sidoarjo District. 

  

Literature Review 

Financial Literacy 

Literacy according to the Financial Services Authority (2013) is defined as the ability to understand. 
In the financial context, financial literacy is the ability to manage funds owned so that they can 
develop and live more prosperously in the future. Kebede & Kuar (2015; Engels et al. 2020) also 
revealed that financial literacy is one component of human capital in carrying out financial activities 
to increase life satisfaction from what has been consumed.  

Financial literacy is a determining factor in shaping financial well-being. With good financial 
knowledge, effective financial decisions can be made so that the use of funds and investment 
choices becomes more appropriate (Lusardi et al. 2017). The role of financial literacy over time will 
become more important because technological developments lead to changes in people's lifestyles, 
including in financial management so that financial literacy will be more complex and require 
special skills in its management (Panos & Wilson, 2020; Engels et al. 2020).  

According to Huston (2010; Ionescu, 2020) financial literacy occurs when an individual has 
a set of skills and abilities that make that person able to utilize existing resources to achieve goals. 
Meanwhile, the President's Advisory Council on Financial Literacy (2008) revealed the stages in 
measuring financial literacy which include financial knowledge, financial skills, perceived 
knowledge, and financial behavior. Hastings & Mitchell (2020) emphasized that one of the most 
important things in financial management is patience. Patience is the difference between people 
who understand financial literacy and those who don't. People who have high financial literacy will 
think more about the long term than the short term in managing finances. 

The implementation of education in order to improve public finances is very necessary 
because based on a survey conducted by Chen & Volpe (2014), financial literacy is categorized into 
3 groups, namely: 
1. <60%, which means that the individual has low knowledge about finances  
2. 60% -79% which means that the individual has moderate knowledge about finance  
3. > 80% which indicates that the individual has high knowledge about finances  
 
Financial Knowledge 

Financial knowledge has a close relationship with financial literacy or financial education. Financial 
knowledge can be channeled and can be understood well through financial literacy. Several studies 
have shown that low financial literacy is the result of a lack of financial knowledge (Chen &Volpe 
2011; Cai et al., 2020). Some literatures find a positive relationship between financial knowledge 
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and financial behavior. Increased financial knowledge is in line with more positive and more 
responsible financial decisions (Grable et al. 2020; Lind et al. 2020). 

Financial knowledge is important, not only for individual interests. Financial knowledge is 
not only able to make us use finances wisely, but also can provide benefits to the economy. 
Financial knowledge has the power to change the world. Lack of knowledge of financial 
management principles and financial matters can cause individual or family financial conditions to 
become disorganized. To have financial knowledge, it is necessary to develop skills that are known 
about finance such as recording money in and money out. Financial expertise is a technique for 
making financial management decisions. 

Financial knowledge refers to the knowledge possessed and specifically refers to financial 
concepts and financial products (Husser, 2015; Cai et al. 2020). Financial knowledge can be identified 
in two perspectives, namely objective financial knowledge and subjective financial knowledge. 
Objective financial knowledge by using knowledge-based questions, while subjective financial 
knowledge by asking people to rate their level of financial knowledge (Mountain et al. 2021) 

  
Financial Skills 

Building financial literacy requires skills in managing finances (Donng & Doukas, 2020). Skill is the 
ability to use ideas and creativity in doing, changing, or making something more meaningful so as 
to produce a value from the work. Skill has 3 indicators, namely, Technical skills, Management 
skills, Entrepreneur skills (Sariwulan et al. 2020). Sharpening skills in financial management will 
require expanding financial literacy, so that some researchers correlate financial skills and financial 
literacy (Dewi et al. 220). 

Willis (2008; Donng & Doukas, 2020) stated that knowledge in the context of financial 
literacy includes knowledge, education, and information about finance and its sources, banking, 
deposits, credit, insurance, and taxes. Financial knowledge possessed by a person develops into 
financial skills. Financial skills are defined as the ability to apply their financial knowledge in 
everyday life. Financial skills allow a person to be able to make rational and effective decisions 
related to finances and economic resources. Therefore, financial skills are very important in making 
financial decisions for the welfare of the business in the long term. 

Skill, creativity and innovation are related. With good skills, it will foster creativity, and with 
creativity, innovation will be created. Therefore, financial skills are needed in this digital era, as 
financial technology demands creativity and innovation that will be realized if you have financial 
skills (Saravanakumar, 2020). 

 
Financial Behavior 

Many studies show that financial literacy has a positive correlation with financial behavior. A 
person's financial behavior can be demonstrated by how people treat, manage, and use the financial 
resources available to them. The emergence of financial behavior is the impact of a person's desire 
to meet the needs of his life in accordance with the behavior of the income earned. A person's 
financial behavior can be seen from four things, namely consumption, cash flow management, cash 
flow savings, and credit management. 

Nidar & Bestari (2012) stated that financial behavior is behavior related to financial 
practices or applications. Financial behavior relates to how a person can manage and use the 
financial resources available to him (Dwiastanti, 2015; Ionescu, 2020). Meanwhile, according to 
Rochlin & Simon (2011), financial behavior is a discipline in which the interaction of various 
disciplines is embedded and continuously integrated so that the discussion is not isolated. 

Discussions related to financial behavior in some of the latest literature show the role of 
financial behavior is increasingly widespread. Ionescu (2020) stated that financial behavior is one of 
the main factors to shape environmental health and sustainable energy. Kostini & Raharja (2020) 
summarized 9 indicators to measure financial behavior, including good financial management, 
recording every financial transaction, availability of financial records that do not comply with financial 
accounting standards, perception of the use of business funds for personal purposes, use of business 
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funds for the purchase of company assets, payment due to creditors, separating personal expenses 
from company operations, periodic planning for company operations, spontaneous purchases. 

 
Financial Attitude 

Hayhoe et al. (2012) stated that there is a relationship between financial attitude and the level of 
financial problems. Thus it can be said that a person's financial attitude also affects the way a person 
regulates his financial behavior. Meanwhile, according to Robbins & Judge (2008), the attitude is 
evaluative statement both the favorable and that is not fun to objects, people, and events. 

Financial attitude is a form of financial allocation made by a person which refers to the 
benefits, needs, and resources owned (Magli et al. 2020). Financial attitude is influenced by several 
factors including social engagement and environment (Coskun & Dalziel, 2020). Financial attitude 
teaches that financial management must be carefully planned and must have priority needs from 
primary to tertiary (Sabri et al. 2020). 

Financial attitude has a positive impact on the development of financial literacy (Dewi et 
al. 2020). A number of literatures emphasize that financial literacy can be formed and developed 
by increasing financial knowledge, financial behavior, and financial attitude (Kadoya & Khan, 2020; 
Dewi et al. 2020). Castro-Gonzales et al. (2020) added that financial attitude, especially attitude to 
money, can improve financial well-being. 
 
Financial Performance 

According to Mulyadi (2010) financial performance can be understood as the achievement achieved 
by the company in a certain period that reflects the level of health of the company. According to 
Munawir (2010) the company's financial performance is one of the basic assessments of the 
company's financial condition based on an analysis of financial ratios.  

Interested parties really need the results of financial performance measurements to be able 
to see the condition of the company and the level of success of the company in carrying out 
operational activities. The company's financial performance is categorized as good if the company's 
financial ratios are equal to or above the standard financial ratios. In addition, the notion of 
financial performance according to Kulathunga et al. (2020) is that financial performance is an 
analysis carried out to see the extent to which a company has implemented by using financial 
implementation rules properly and correctly. 

From the definition that has been put forward, it can be concluded that financial 
performance is an achievement achieved by a company in a certain period which reflects the 
soundness of a company that has implemented or used financial implementation rules properly 
and correctly (Zahroh et al. 2020). One of the efforts to establish good financial performance is to 
improve financial literacy (Ishtiaq et al. 2020). Financial literacy, financial knowledge, skills, and 
behavior are important components to optimize financial performance (Kulathunga et al. 2020). 

 
Research Framework 

The design of the training model to improve financial literacy for MSME actors is depicted in Figure 1. 

 

Figure 1. Model to Improve Financial Literacy for MSME 
 
Based on the conceptual framework in Figure 1, it can be known that the assessment of financial literacy 
in the creative industry sector MSMES economic actors in Sidoarjo District based on financial 
knowledge, financial skills, financial behavior, financial attitude, and financial performance is calculated 

 



62 | Application of the edu finance model to improve financial literature in creative industry … 

through the criteria for assessing the level of financial literacy (Zahroh et al. 2020; Magli et al. 2020; 
Toosi et al. 2020). Therefore, after the results of the assessment are obtained for the criteria for the 
level of financial literacy, it is known that the level of financial literacy of the creative industry sector 
MSMES economic actors in Sidoarjo District is low if it is said to be <60%, classified as moderate if 
the average is between 60% - 79%, and classified as high if it is said to be >80% based on financial 
variables. knowledge, financial skills, financial behavior, financial attitude and financial performance. 

  

Methods 

The sample in this study used 68 respondents of MSMEs economic actors in the creative industry 
sector in Sidoarjo District. The sampling technique in this study was adjusted to the population 
because the creative industry sector MSME actors in Sidoarjo District were few, namely only 68 
MSME actors. According to Sugiyono (2017) simple random sampling is a sampling method that 
collects sample members from the population and is carried out randomly without regard to the 
strata that exist in the population . 

The research design used in this research is quantitative research because it uses data in the 
form of numbers in descriptive statistical analysis. The results of these calculations will then be 
compared with the criteria for the level of financial literacy according to Chen and Volpe (quoted 
in Galang et al, 2017:36). The criteria for the level of financial literacy are divided into: 
a. High, if the literacy rate exceeds 80% 
b. Medium, if the literacy rate is between 60% to 79% 
c. Low, if the literacy rate is less than 60% 

 

Results and Discussion 

Research Results 

This study aims to determine the knowledge of financial literacy in the creative industry sector of 
MSMEs economic actors in Sidoarjo District from 68 respondents with 14 indicator questions based 
on financial knowledge, financial skills, financial behavior, financial attitude, and financial performance. 
The respondent's data is then processed and the results of the explanation can be seen below: 
 

Table 1. Financial Literacy level 

Aspect Question 

Financial Literacy Level 

Low 
(<60%) 

Medium 
(60%<79%) 

High 
(>80%) 

 
 
Financial Knowledge 

1. Financial statement knowledge   72%   
2. Knowledge of expenditure and income   70%   
3. Personal budget knowledge   76%   
4. Investment knowledge   74%   
Average   72%   

 
Financial Skills 

1.  Budget skills   69%   
2.  Investment skills 49% 

 
  

Average 59% 
 

  

Financial Behavior 

1. Behavior in financial statements   60%   
2. Expenditure reports   62%   
3. Saving behavior 56% 

 
  

4. Tax behavior 59% 
 

  
Average 59% 

 
  

Financial Attitude 
1. Financial attitude 58% 

 
  

2. Attitude to manage money 39% 
 

  
Average 49% 

 
  

Financial performance 

1. Financial performance   62%   

2. How to manage financial performance   64%   

Average   63%   

 Source: Processed Data, 2021 
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From the results of the data analysis above, the financial knowledge variable in the creative 
industry sector MSMEs in Sidoarjo District is medium with an average total value of 72%. The 
second variable, namely financial skills in the creative industry sector MSMES in Sidoarjo District, 
is low with an average total value of 59%. The third variable, namely financial behavior in the 
creative industry sector MSMEs in Sidoarjo District is low with an average total value of 59%. The 
fourth variable, namely financial attitude in the creative industry sector MSMEs in Sidoarjo District 
is low with an average total value of 49%. The fifth variable, namely the financial performance of 
the creative industry sector MSMEs in Sidoarjo District is medium with an average total value of 
63%. The results can be concluded from the five variables that have a relationship between one 
variable and another. In this regard, the better the value of financial knowledge, financial skills, 
financial behavior, financial attitude and financial performance, the higher the value of the level of 
financial literacy owned by MSMEs in the creative industry sector in Sidoarjo District. From the 
results of the data above, the financial literacy level of MSMEs in the creative industry sector in 
Sidoarjo District is at the middle level. Therefore, researchers want to improve the financial literacy 
of MSMEs in the creative industry sector in Sidoarjo District so that they can be better better at 
managing their businesses, both from financial knowledge, financial skills, financial behavior, 
financial attitude, and financial performance. 
 
Discussion 

This study aims to determine the influence of financial knowledge, financial skills, financial behavior, 
financial attitude and financial performance on financial literacy of the creative industry sector 
MSMEs in Sidoarjo District. The results of the analysis of financial knowledge variables have an 
average value of 72%. Chen & Volpe (2014; Dewi et al. 2020) categorized financial literacy into three 
groups. This means that from the data, the financial knowledge of the creative industry sector MSME 
actors in Sidoarjo District is at the middle category level, which indicates that the financial knowledge 
possessed is quite good because of the factors that cause the lack of knowledge of the creative 
industry sector MSME actors in Sidoarjo District. Thus, the limited education taken is one of the 
inhibiting factors. By having good financial knowledge, a person will find it easier to apply financial 
literacy to run a business owned by MSMEs in the creative industry sector in Sidoarjo District. 

Financial skill is a technique for making decisions in one's finances, as preparing a budget, 
choosing investments, choosing an insurance plan, and using credit are examples of financial skills 
(Kholilah & Iramani, 2013; Sariwulan et al. 2020). The results of the analysis of the financial skills 
variable have an average value of 59%. Chen & Volpe (2014) categorized financial literacy into three 
groups. It means that from the data, the financial skills possessed by the creative industry sector of 
MSME actors in Sidoarjo District are at a low category level, which indicates that the financial skills 
they have are not good because of factors that cause a lack of financial training or financial ability. It 
causes the creative industry sector MSME actors in Sidoarjo District to lack financial literacy. They 
are also experienced with limited financial training such as seminars or socialization of difficult 
financial management. Consequently, MSME actors in the creative industry sector are not good at 
saving, and they must be encouraged to take loans so that they get more income, but on the other 
hand they will be afraid to pay their debts. By having poor financial skills, someone will have difficulty 
in managing their finances, because to implement good financial literacy, one must have the skills or 
ability to manage their finances to make it easier to run a business. 

The development of financial behavior is spearheaded by the existence of a person's 
behavior in the process of financial decisions making. Ida & Dwinta (2010; Dewi et al. 2020) stated 
that financial behavior is a person's ability to organize, plan, budget, examine, manage, control, 
search, and store daily financial funds (Kholilah & Iramani, 2013). Financial knowledge is a person's 
mastery of various things about the financial world (Kholilah & Iramani, 2013; Yuneline & Sryana, 
2020). The results of data analysis on financial behavior variables have an average value of 59%. 
Chen & Volpe (2014; Toosi et al. 2020) categorized financial literacy into three groups. This means 
that from the data, the financial behavior of the creative industry sector MSME actors in Sidoarjo 
District is at the low category level, which indicates that the financial knowledge possessed is not 
good because of the factors that cause the lack of knowledge of the creative industry sector MSME 
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actors in Sidoarjo District to manage basic finances such as saving, paying taxes, and investments. 
Thus, the limitations in financial behavior that is owned taken is one of the inhibiting factors. By 
having good financial behavior, a person will find it easier to apply financial literacy to run a 
business owned by MSMEs in the creative industry sector in Sidoarjo District. 

Attitude refers to how a person feels about personal financial matters, which is measured 
by the response to a statement or opinion (Magli et al., 2020; Osipov et al. 2018). Pankow (2003) 
defined financial attitudes as a state of mind, opinion, and judgment about finances. The financial 
attitudes variable has an average value of 49%. Chen & Volpe (2014) categorized financial literacy 
into three groups. it means that from the data the financial attitudes of the creative industry sector 
MSME actors in Sidoarjo District are at a low category level. It indicates that the financial attitudes 
they have are not very good because of the factors that lead to a lack of financial attitudes and 
financial responsibility owned by the creative industry sector of MSME actors in Indonesia. 
Sidoarjo District. With a lack of financial responsibility, they do not dare to take risks for fear of 
personal financial problems. And most of the MSME actors in the creative industry sector in 
Sidoarjo District have a very old-fashioned view of money, such as the assumption that money is 
better kept alone without saving it in a bank or for investment. In fact, having a good financial 
attitude will make it easier for someone to apply financial literacy to run a business owned by 
MSMEs in the creative industry sector in Sidoarjo District. 

Financial performance is the operational effectiveness of an organization and its employees 
based on predetermined targets, standards, and criteria (Mulyadi, 200). However, MSMEs tend to 
have resilience or stable performance against changes in the business and economic climate, as this 
is evidenced in research conducted by Aribawa (2016; Ionescu, 2020; Kostini & Raharja, 2020) that 
with good financial literacy, it is expected that MSMEs will be able to make appropriate 
management and financial decisions to improve business performance and sustainability. The 
results of the data in Table 1 show that financial performance variables have an average value of 
63%. Chen &Volpe (2014; Dewi et al. 2020) categorized financial literacy into three groups. It can 
be interpreted from the data that the financial performance of the creative industry sector MSME 
actors in Sidoarjo District is at the middle category level, which shows that the financial 
performance is quite good because of the factors that cause the lack of success in managing MSME 
finances, especially the limited capital owned, less stable conditions of liquidity, and profitability in 
MSMEs. Therefore, that with these limitations, it becomes one of the inhibiting factors in its 
financial performance. By having good financial performance, a person will find it easier to apply 
financial literacy to run a business owned by MSME actors in the creative industry sector in Sidoarjo 
District, so that the MSME financial situation is always stable. 

Based on the results of the research above, the financial education model that can be used 
by MSMEs in the creative industry sector in Sidoarjo District in the future.  

 

 

Figure 2. Edu Finance Model for MSMEs  
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Planning function of funds is the activity of planning the need for funds. In this function, the 
concern is how the financial management or financial manager can plan the funding needs, what 
activities are prioritized in the company and what are the sources of funding, who is authorized to 
make decisions in funding, why there must be funding planning, where sources of funding must 
be obtained, when funding planning must be carried out, and how funds are needed by the 
company. There are several things that need to be applied to MSMEs: 
a. MSME business managers in the creative industry sector in Sidoarjo District need to prepare a 

clear plan in writing about the capital needed and the use of funds to be made (money out). 
b. MSME managers in the creative industry sector in Sidoarjo District need to calculate the profit 

and loss before investing in renting/buying fixed assets such as renting/buying a car or land 
for this business 

 
Financing is an activity in an effort to obtain the necessary funds at low costs and light 

conditions. In obtaining funds, it must refer to considerations of efficiency and effectiveness where 
business managers need to carefully consider the nature and costs of each source of funds to be 
selected, because each source of funds has different consequences. Therefore, in seeking and 
obtaining funds to run a business, MSME business managers in the creative industry sector in 
Sidoarjo District need to always try to get funds with the smallest possible capital costs and as easy 
as possible requirements so that the profits obtained can later be maximized. 

In this case, there are several things that should be considered when managing funds 
effectively and efficiently so that the allocation of these funds actually reaches the desired target, 
so that the company’s goals are achieved. Existing funds must be allocated or invested in business 
that will bring maximum profits. In this regard, the MSME business managers in the creative 
industry sector in Sidoarjo District must always control their business trips so as to achieve the 
desired goals, where managers need to:  
a. Record every sales transaction occurs. From the sales records, an income statement can be 

prepared which can provide information for managers or business owners in controlling their 
business. Apart from that, disciplined financial records will make it easier for entrepreneurs. 

b. Get additional capital from the bank. For this reason, disciplined financial bookkeeping is 
needed so that it can be more trusted by the bank that will provide business loan funds. 

c. Counting and recording the amount of seed stock so that the business is really well controlled 
and financial reports, especially the balance sheet, can be prepared. From the balance sheet, it 
can be seen how the actual financial condition of the business is. 

 
Feedback needs to be done to determine the extent of the allocation of the budget in 

accordance with the plan. If it is appropriate, it is necessary to make a new plan in order to achieve 
the business development objectives, but if it is not appropriate, then it is necessary to find the 
root cause of the non-conformity and include it in the action plan for the next period of time, so 
that the financial management can continue to be carried out on an ongoing basis.  

This is explained by Ali et al. (2020; Iborra et al. 2020; Saunila, 2020) that financial 
statements play a very important role in businesses of any scale, in addition to being a reference 
for business owners in making decisions, also especially to obtain an overview of the company's 
financial performance, profit or loss. Likewise on the micro, small and medium scale, good and 
orderly records will help a business actor to know what transactions his business has made during 
a certain period. Also conveyed by Engels et al. (2020; Dewi et al. 2020), the desire or intention of 
the informant to develop a business and to facilitate the payroll has motivated the informant to 
always do the form of financial records. 

  

Conclusion 

From the results of the data analysis above, the financial knowledge variable in the creative industry 
sector MSMEs in Sidoarjo District is medium with an average total value of 72%. The second 
variable, namely financial skills in the creative industry sector MSMEs in Sidoarjo District, is low 
with an average total value of 59%. The third variable, namely financial behavior in the creative 
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industry sector MSMEs in Sidoarjo District is low with an average total value of 59%. The fourth 
variable, namely financial attitude in the creative industry sector MSMEs in Sidoarjo District is low 
with an average total value of 49%. The fifth variable, namely the financial performance of the 
creative industry sector MSMEs in Sidoarjo District is medium with an average total value of 63%. 
Therefore, it is necessary to implement the Edu Finance Model, which consists of: 
a. Fund Planning: MSME business managers in the creative industry sector in Sidoarjo District 

need to develop a clear plan in writing about the capital needed and the use of funds to be 
made (money out). 

b. Expenditure: Record every sales transaction occurs. From the sales records, an income 
statement can be prepared which can provide information for managers or business owners in 
controlling their business. Apart from that, disciplined financial records will make it easier for 
entrepreneurs.  

c. MSME managers in the creative industry sector in Sidoarjo District need to take into account 
the pros and cons before allocating investments to rent/buy fixed assets such as renting/buying 
a car or land for this business.  

d. Feedback needs to be done to find out how far the budget allocation is as planned. If it is 
appropriate, it is necessary to make a new plan in order to achieve the business development 
objectives but if it is not appropriate, then it is necessary to find the root cause of the non-
conformity and include it in the action plan in the next period of time so that financial 
management can continue to be carried out on an ongoing basis. 
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