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PENGARUH CSR PERUSAHAAN TERHADAP CITRA MEREK DAN LOYALITAS MEREK 
Tabel 1. Karakteristik Responden
[image: image1.png]Karakteristik Frekuensi Persentase
Tenis Kelamin

Laki-Laki 201 64.84%
Perempuan 109 35.16%
Usia

21-25 Tahn 34 10.97%
26-30 Tabun 67 2161%
3135 Tan 45 1452%
36-40 Taun 7 2290%
> 40 Tahun 9 30.00%
Status Perkawinan

Belum Menikah 2 13.55%
Menikah 268 86.45%
Pekerjaan

PNS 74 23.87%
Wiraswasta 135 43.55%
TNIPOLRI 19 6.13%
Tou Rumah Tangga 25 8.06%
Mahasiswa/Pelajar 21 677%
Lain-lain 36 11.61%
Total 310 100%





Tabel 2. Nilai Standardized Parameter Estimates, Composite Reliability dan Average Variance Extracted Model Struktur
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Tabel 3. Perbandingan Indeks Goodness-of-fit  Model SEM
[image: image3.png]Indeks GOT Kriteria Nilai Cutoff Hasil SEM
Chisquare .2
Chi-square 08639
Degree of freedom B
Probabilty 93005 (foreskog & Sorbom, 1992) 0000
Absolute it messures
= 0,80 (MacCaltum & Hong, 1997) [
RMSEA <010 (Seiger, 1990) o077
RR <005 (Wa, 2009) 0t
SRR <005 (foreskog & Sorbom, 1992) 002
Nommed chi-square <5 (Hairetal, 2010) 2%
Incrementslfit measures
N 090 @Bente, 1992) o9t
i 090 (Gerbing & Anderson, 199) 092
Parsimony fit messurement
AGH 0,80 (MacCaltum & Hong, 1997) 0309
PNEL > 050 (Wu, 2005) 0755





Tabel 4. Pengujian Hipotesis dari Model Struktural Penelitian
[image: image4.png]Jalur Hipotesis Estimatt SE _CR P

HI: CSR - Citra Merck Fungsional 0,725 0,141 5160 0,000
H2: CSR --> Citra Merck Emosional 0446 0,115 3,879 0,000
H3: CSR --> Loyalitas Merck 0,358 0,094 3,794 0,000
H4: Citra Merck Fungsional --> Loyalitas Merck 1,004 0,152 6,590 0,000
HS: Citra Merck Emosional --> Loyalitas Merck 0,366 0,064 5,737 0,000
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Gambar 1. Model Struktural
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Gambar 2. Estimasi Model Struktural
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