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This study demonstrates that several key elements, including economic 
development, art and cultural engagement, participatory stakeholder 
involvement, and collaborative management, intersect with the concept of 
creative placemaking. This intersection suggests that, as the creative 
placemaking process impacts a wide array of interests, the reinforcement 
of creativity has, in some cases, diminished the recognition of its 
foundational contributions. The aim of this study is to explore how 
innovative placemaking can support regenerative strategy in development 
within a specific or thematic context, such as historical or protected sites. 
This research focuses on innovative placemaking strategies as essential 
components of notable socio-spatial concepts in specific geographies, 
including their unique natural features. To achieve this, a systematic 
literature review was conducted, examining creative placemaking 
research from around the world across all times. The review followed the 
PRISMA 2020 guidelines and utilized three major academic databases: 
Scopus, Web of Science (WOS), and Science Direct. Through the 
process, five key thematic areas of creative placemaking were identified: 
(1) Cultural well-being, (2) Income generation, (3) Sectoral inclusion, (4) 
Art and creative endeavours, and (5) Context-specific settings. The 
primary aim of this study is to address a gap in the literature on creative 
placemaking, particularly in specialized or themed contexts, contributing 
to a more profound understanding of its role on contributed dimension in 
regenerative strategy. 

Keywords: creative approach; creative placemaking; innovative 
placemaking; key contribution; systematic literature review; thematic 
district 

 
 
Introduction 

The active involvement of communities in shaping the significance of a location is central to the ongoing 
discourse in urban studies, with far-reaching implications for the design and sustainability of public spaces. Creative 
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placemaking, as an evolving practice, allows art and culture to play a vital role in enhancing individuals' perceptions 
of their environment and fostering a deeper sense of place (Mackay et al., 2021). Locations that offer established 
artistic opportunities tend to attract heightened interest, largely due to the increased visibility and awareness such 
spaces generate within local and broader contexts (Bolognesi, 2018). Notably, communities (particularly those 
guided by indigenous or local artists) are often at the forefront of developing innovative strategies for placemaking 
that are deeply rooted in their cultural narratives and aimed at improving their surroundings (Snajdr & Trinch, 2022). 
In this context, integrating art into architectural and spatial design elements is a prominent strategy, blurring the lines 
between functional space and creative expression.  

The ongoing transformation of creative placemaking, however, is increasingly shaped by advancements in 
digital technologies. Industry 4.0 introduces cutting-edge tools that not only illustrate but also facilitate the dynamic 
application of creative strategies within placemaking processes (Bolognesi, 2018). Contemporary approaches in this 
field increasingly leverage new media technologies such as social media platforms, digital mapping tools, and even 
robotic technologies to enhance the visibility and functionality of placemaking efforts (Basaraba, 2021; Budge, 2020; 
El Khafif et al., 2021; Grandison et al., 2023; Li & Duan, 2018). These digital innovations provide opportunities for 
real-time engagement, enabling broader participation and inclusion. As digital media continues to evolve, it offers a 
promising avenue for creative placemaking, enabling a more interactive and participatory process that engages both 
the local community and global audiences.  

Despite these technological advancements, the foundational aspects of placemaking that rooted in human 
experience, culture, and imagination, continue to carry significant emotional and social weight. The process of 
creating and inhabiting a space is not merely technical; it is inherently relational, with individuals’ interactions within 
their environment influencing their sense of belonging and well-being. The creative act of placemaking therefore 
requires the simultaneous weaving together of experience and perception, allowing individuals to perceive the space 
as an integral part of their daily lives, much like an unforeseen, serendipitous event (Tan, 2021). This holistic 
approach underscores the critical interplay between the digital and the emotional, as placemaking moves beyond 
physical boundaries to encompass a more integrated and participatory experience. 

In light of this, the present study delves into the concept of creative placemaking through a multi-disciplinary 
lens, seeking to explore its potential in a variety of thematic and contextual settings, specially to historical district 
where unique and thematic activities embraced. Creative placemaking research, by its nature, draws upon a wide 
range of disciplines, connecting urban planning, cultural studies, sociology, and technology to develop a 
comprehensive understanding of its impact. This interdisciplinary approach allows for the continuous development 
and transformation of placemaking strategies in response to shifting societal needs.  

In this paper, a desktop study methodology is employed to explore the intersection of creative and artistic 
activities with the practice of placemaking, focusing on the tangible benefits such unique activities can bring to the 
development of public spaces. Moreover, to themed and contextual settings where the urban element brings out the 
special character to the space. Additionally, this paper aims to identify the key factors that contribute to a more 
focused and effective strategy for creative placemaking, considering both local contexts and broader socio-cultural 
dynamics. 

 

Literature Review 
Creative Placemaking Trajectory 

Creative placemaking underscores the transformative potential of individuals' imaginative capabilities, with 
each participant contributing their unique creative strategies to the "making" process. The development of vibrant 
urban environments through creative placemaking is shaped by four core influences: the arts, the physical co-creation 
space, the individuals who act as initiators and creators, and the channels for collaboration (Mengi, 2020). As the 
practice continues to evolve, there is an increasing emphasis on equity, which highlights the importance of inclusivity 
and social justice in the creation of public spaces. The unique characteristics of a location, when combined with 
teamwork and active community participation, enhance a community's social resources, leading to positive outcomes 
such as economic growth, greater civic engagement, and improved infrastructure (Crisman, 2022). These values, 
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once viewed as intangible, have now become more quantifiable and are increasingly recognized as key drivers of 
community development. 

The effectiveness of creative placemaking is further strengthened through collaborative strategic thinking, 
effective planning, and the implementation of collective initiatives (Mutero & Govender, 2019). However, the success 
of these collaborations can be hindered by challenges such as differing management styles, inequitable systems, 
and a reluctance to take risks. Despite these obstacles, collaborative strategic thinking remains crucial for the 
success of creative placemaking, particularly in ensuring that the desired outcomes are effectively disseminated 
across diverse stakeholder groups. Mutero & Govender (2019) argues the varying perspectives of collaborators can 
sometimes result in tension, especially when navigating the interests of different partners. Ultimately, the goal of 
creative placemaking is to create symbols of identity that resonate with the community, much as individuals in the 
arts can shape cultural and social narratives. 

Courage & McKeown (2018) assert that the origins of creative placemaking are often characterized by 
simplistic understandings that fail to account for the specific needs of individual locations or the creative intents 
behind them. The geographic attributes of a space, which play a crucial role in placemaking, are frequently 
overlooked in current discussions (Edensor & Millington, 2019). Moreover, while creative placemaking is often linked 
to social engagement, art and culture are not always perceived as tangible elements that contribute to physical 
revitalization (Zitcer, 2020). Yet, art has the unique ability to foster a sense of place and contribute to the social and 
emotional fabric of a community (Rapanta et al., 2018). The primary objective of creative placemaking is to cultivate 
dynamic, vibrant spaces (Loh et al., 2022), integrating artistic facilities and cultural events that enrich the public realm 
(Kudla, 2023).  

By adopting innovative approaches to the physical environment, creative placemaking holds the potential to 
revitalize neglected or underutilized urban spaces, such as alleys and vacant lots, transforming them into hubs of 
social interaction and cultural expression (Tengku Anuar et al., 2022). The strategic use of art and culture in 
placemaking thus serves not only as a tool for aesthetic enhancement but also as a catalyst for broader social, 
economic, and environmental renewal. 

 

Creative Placemaking as a Regenerative Strategy 

Creative placemaking stands as a crucial strategy for regenerative approach to develop a   thematic 
environments, where the active participation of artists can significantly mitigate the adverse effects of displacement 
during neighborhood redevelopment (Aikin & Talisse, 2022). By integrating their artistic practices into the 
revitalization process, artists help preserve and enhance the cultural fabric of a community, contributing to its identity 
and long-term vitality (Frenette, 2017). In this light, art should not be viewed merely as a finished product, but rather 
as an ongoing, dynamic process that actively engages communities in creative activities, fostering a deeper 
connection between individuals and their environment (Duman, 2014). Moreover, artists are often seen as "place 
guardians" in social movements aimed at resisting gentrification. By using their work to elevate and enrich the 
character of spaces, they can counter the homogenizing forces of redevelopment, ensuring that these areas remain 
liveable and culturally significant (Pritchard, 2019). 

The success of creative placemaking hinges on a strategic framework that integrates art within the broader 
urban planning and development process. Essential to this framework are four key metrics: Sociability, Access and 
Linkages, Uses and Activities, and Comfort and Images. These indicators allow practitioners to assess both the 
tangible and intangible qualities of a place, enabling a tailored approach that sets creative placemaking apart from 
other urban renewal strategies (Afsari Bajestani et al., 2022). The rich incorporation of art into this process unveils 
the complexities inherent in creative placemaking, particularly the balancing act between inclusivity, the visibility of 
marginalized artists, and the role of branding in creating a distinct identity for a space (Aikin & Talisse, 2022; Duman, 
2014; Frenette, 2017; Nieuwland & Lavanga, 2020). A successful creative placemaking initiative is, therefore, not 
simply a matter of placing art in public spaces; it requires a comprehensive strategy that invests in the cultural, social, 
and economic engagement of the community. This may involve staging creative events, fostering collaborations, and 
supporting grassroots efforts that provide avenues for creative expression and participation (Wilbur, 2015). 
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Moreover, the integration of creative strategies into the urban fabric requires a thoughtful exploration of a 
location's cultural and historical context. This process enables planners to develop creative interventions that are 
contextually relevant, reflecting the unique rhythms and narratives of a place. Notwithstanding, a special urban fabric 
where thematic and contextual district hold such a historical district perpetuate within its urban element and character. 
Historical district with themed settings brings out the special characteristic in urban element that allows people to 
immerse in unique activities. Historicity and cultural aspect from the setting plays vital role in shaping the atmosphere. 
However, the cultural diversity alone will not grow without artistic and creative approach. 

By reshaping the cultural atmosphere of a neighborhood, these creative strategies not only breathe new life 
into neglected or underutilized areas but also contribute to the creation of vibrant, sustainable communities (Shafqat 
et al., 2021). The role of creativity, in this regard, extends beyond mere aesthetics; it becomes a tool for fostering 
social cohesion and enhancing the livability of urban spaces. 

Taken together, these insights demonstrate that creative placemaking is a multifaceted approach that 
harnesses the collective imagination of individuals while simultaneously emphasizing the importance of collaboration, 
equity, and the geographical specificity of each location. Effective creative placemaking requires careful strategic 
planning that incorporates diverse perspectives, addresses challenges, and actively engages the community    (Zuma 
& Rooijackers, 2020). The integration of art and culture into the urban fabric is not just about uplifting physical spaces 
but also about fostering community identity, economic growth, and social resilience. By aligning artistic expression 
with urban development goals, creative placemaking has the potential to transform communities, ensuring they are 
inclusive, dynamic, and reflective of the unique characteristics of their environments. 

 

Methodology 
This study aims to explore the various dimensions of creative placemaking by analysing key strategies and 

concepts that emphasize individual creativity within the "making" process. To achieve this, the research follows a 
Systematic Literature Review (SLR) approach to examine existing works related to creative placemaking, drawing 
insights from previous research and theoretical frameworks. The primary tool guiding this literature review is the 
PRISMA 2020 (Preferred Reporting Items for Systematic reviews and Meta-Analyses) framework, which provides a 
clear, structured process for identifying, selecting, and reviewing relevant articles (Page et al., 2021). The SLR 
methodology is distinct from traditional literature reviews due to its structured and rigorous protocol.  

The PRISMA 2020 guidelines serve as the foundation for conducting the literature review. This framework 
provides a visual roadmap to ensure that the search and selection processes are methodically planned and executed. 
The PRISMA approach emphasizes transparency and comprehensiveness, which are crucial for minimizing bias and 
ensuring the reproducibility of the study (Page et al., 2021). The review process begins with identifying relevant 
articles from a range of established academic databases. In this study, three major databases were selected: Web 
of Science (WOS), Scopus, and ScienceDirect. The search was conducted using the keyword "creative placemaking" 
to ensure that the articles selected were pertinent to the research topic (Crisman, 2022; Mengi, 2020). 

Once potential articles were identified, they underwent a screening process based on pre-defined inclusion 
and exclusion criteria. This step ensures that only the most relevant and high-quality studies are considered for 
further analysis. After screening, a detailed eligibility assessment was conducted, wherein articles that met the criteria 
were included in the final review, while those that did not were excluded. This stage refines the selection and ensures 
that the studies incorporated into the review align with the research objectives (Moher et al., 2009). 

The analysis focused on the strategies, challenges, and outcomes of creative placemaking, particularly in 
relation to individual creativity and its influence on urban spaces (Duman, 2014; Pritchard, 2019). By following this 
systematic process, the research aims to provide a thorough overview of creative placemaking, examining its 
application and impact on urban revitalization, community engagement, and the development of sustainable spaces 
(Bolognesi, 2018; Loh et al., 2022). 

 

Identification, Screening, and Determining Eligibility 
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The initial step in SLR entails organised searching techniques that focus on identifying, screening, and 
determining the eligibility of articles (Mohamed Shaffril et al., 2021). Identifying the initial step is crucial. In the 
identification process, we will meticulously select potential articles from chosen databases. In this research, we 
explore three databases: WOS, Scopus, and Science Direct, utilising the term "creative placemaking". 

Table 1. Search string table 
Database Search string 

WOS TS=(“creative placemaking”) 

Scopus TITLE-ABS-KEY (“creative placemaking”) 

Science Direct Title, abstract, keyword: creative placemaking 
Source: Author 

The preliminary findings suggest that research on creative placemaking cannot be restricted to just recent 
studies, indicating that the field is still evolving and necessitates revisiting past research. To ensure a comprehensive 
review, the author opted to include a wide range of articles without limiting the study to particular years or disciplines. 
This paper aims to provide an overview of studies on creative placemaking in thematic districts, with selected articles 
offering a thorough explanation of the concept and objectives within the context of the built environment. During the 
screening, 61 duplicate articles were removed, leaving 85 articles for further evaluation. The eligibility step, part of 
the screening process, further ensured that only relevant studies were included. Ultimately, the initial 440 articles 
were narrowed down through title screening (which excluded 275 articles, including duplicates) and abstract 
screening (which eliminated 80 articles), leaving 355 articles excluded from the review. 

 

Figure 2. Flow diagram of article searching procedure 
Source: Author 

Among the 85 articles retained, several examine the variety of creative strategies employed in placemaking 
design, while others investigate the economic impact of engaging in placemaking activities. Additionally, a number 
of studies propose the use of digital tools to enhance creative strategies or support the adaptation of creative 
individuals and communities in the development of public spaces. However, only a limited number of studies focus 
specifically on thematic districts, with the majority of the literature concentrated on urban or smart cities. To facilitate 
a thematic analysis of the broader body of research on creative placemaking, the author organizes these diverse 
topics, aiming to address the existing gap in the literature related to placemaking in thematic districts. This exploratory 
study ultimately identifies 29 articles for further review in the final stage of the analysis. 

 
 
Result and Discussion 
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The 29 articles on creative placemaking identified for review can be categorized into five primary themes. 
The analysis reveals that studies on creative placemaking tend to broaden in scope over time. This section will 
examine the untapped potential of art and creative endeavours in enhancing placemaking approaches. The review 
begins by identifying the central focus of the research topics, with the methodology employed aimed at providing a 
comprehensive exploration of various creative strategies that can support the development of placemaking initiatives. 
Special attention is given to their application in thematic or distinctive environments, such as heritage or historical 
districts, as well as other theme-based settings. 

 
Table 2. Table of thematic analysis/ the developed themes on creative placemaking studies.  

Author/Year 

Theme 

Community 
well-being 

Generating 
revenue 

Inclusivity 
across 
sectors 

Creative pursuits 
and artistic 
expressions 

Specific topic 
configuration 

Arcos-Pumarola et al. (2023)    √  
Gelbard (2023) √    √ 

Sanz & Rodríguez-Labajos (2022) √ √  √  
Wichowsky et al. (2022) √ √    

Afsari Bajestani et al. (2022)  √    
Gato et al. (2022)  √    
Loh et al. (2022)    √  

Kozina et al. (2021) √  √ √  
Ashley (2021)    √  

Mutero & Govender (2021) √     
Ramli & Ujang (2021) √ √  √  
Vaughan et al. (2021)      

van der Hoeven & Hitters (2020)   √ √  
Richards (2020a) √   √  

Kiroff (2020)  √   √ 
Goh & Yeoman (2020)     √ 

Hanan & Hemanto (2020)  √    
Umney & Symon (2020)  √    

Zuma & Rooijackers (2020)     √ 
Daniel & Kim (2020)   √ √  

Ramli & Ujang (2020) √     
Mutero & Govender (2020)  √    

Green (2020)    √  
Richards (2020b) √   √ √ 

Zitcer (2020)    √  
RAPANTA et al. (2018) √   √  

Boeri (2017) √   √  
Murdoch et al. (2016) √   √  

Shkuda (2015)     √ 
Source: Author 

Community Well-being 

The exploratory review analysis of creative placemaking highlights several key findings that contribute to the 
understanding of its impact on community well-being and urban development. Creative placemaking, which 
integrates art into neighborhood planning, emphasizes the importance of assessing resources, establishing a clear 
vision, and fostering community participation (Richards, 2011; Murdoch et al., 2016). The core of creativity in this 
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context arises from the collective contributions of individual artistic and creative endeavors. The transformation of 
creative spaces into vibrant, expansive creative cities requires collaborative learning, inclusive governance, and the 
promotion of social innovation (Kozina et al., 2021). Effective social practice within creative placemaking is rooted in 
the synergy between social corporations and engaged creativity, which ultimately contributes to the development of 
a thriving community and environment. Research suggests that the greater the perceived social impact, the more 
significant the cultural benefits a location can derive. 

Furthermore, recognizing and nurturing the artistic potential of individuals can serve as a catalyst for urban 
development, with the possibility of fostering a creative city through local innovation. This approach emphasizes the 
importance of generating original ideas from the community, ensuring that the development remains sustainable 
rather than externally imposed. However, the social effects of creative placemaking are not universally defined across 
different settings or regions. Creative strategies within the arts can have significant implications for gentrification and 
social displacement (Afsari Bajestani et al., 2022). Therefore, thoughtful planning is necessary to ensure that creative 
placemaking fosters community involvement and social unity, aligning creative initiatives with the environmental 
context to minimize adverse effects (Ramli & Ujang, 2020; Mutero & Govender, 2021). 

 
Generating revenue 

This theme examines how creative placemaking incorporates market-oriented strategies (Umney & Symon, 
2020) and transforms creativity into small-scale business practices (Hanan & Hemanto, 2020). The creative 
placemaking strategy encompasses a variety of innovative urban commodities that generate revenue, such as artistic 
spaces, artist-led movements, art performances, creative tools, and artistic practices (Ashley, 2021; Kiroff, 2020; 
Sanz & Rodríguez-Labajos, 2022). Within the placemaking framework, a key concept is sociability, which 
emphasizes the agency of local resources in creating opportunities for independent markets to emerge. Creativity 
serves as a driving force behind these opportunities. Localities foster these opportunities (Khonsari, 2019), with their 
perception of culture shaping a unique identity. This dynamic opens avenues for venues where heritage and culture 
can be promoted to both residents and visitors. 

Creative placemaking strategies can effectively engage local communities, providing significant territorial 
benefits (Gato et al., 2022). Contemporary discussions expand the understanding of the creative economy (Edensor 
& Millington, 2019). While there is considerable literature on the way’s creativity enhances community income, it often 
overlooks the critical aspect of generating city income through city branding. By enhancing engagement in the arts, 
creative placemaking can serve as a catalyst for economic revitalization and the promotion of cultural diversity. 
Focusing on socio-spatial restoration allows communities to foster innovation, which strengthens their brand and 
marketing efforts. The potential within a culturally diverse and distinctive environment, where art and creativity thrive, 
plays a crucial role in the development of a place through various strategies. 

 
Inclusivity Across Sectors 

Creative placemaking practices have long been utilized by both public and private entities, and the integration 
of various sectors into placemaking has increasingly gained momentum. This approach, which seeks to leverage 
opportunities across multiple sectors to align with community objectives, has been fundamental to the evolution of 
placemaking. Inclusivity across sectors is a key aspect of this approach, as it ensures that diverse voices, resources, 
and expertise are brought together to strengthen placemaking initiatives. By involving a range of stakeholders—from 
government bodies to private enterprises, local communities, and non-profit organizations—placemaking becomes 
more holistic and responsive to the needs of all groups involved. Organizations and funders hold the potential to 
enhance equity in community development and creative placemaking initiatives (Wichowsky et al., 2022). 
Stakeholders involved in creative placemaking often have a profound influence on both the place and the community, 
with their ability to provide long-lasting benefits to the placemaking process (Son et al., 2022).  

Looking ahead, there is a growing expectation that government agencies, private stakeholders, community 
members, residents, scholars, and practitioners will collaborate inclusively to foster greater participation in creative 
placemaking strategies. The planning process should carefully consider the roles of potential collaborators within the 
community or organization. Art-led individuals, communities, and organizations are crucial to the success of creative 
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placemaking strategies, as they actively engage stakeholders in shaping and driving these initiatives (Daniel & Kim, 
2020). 

 
Creative Pursuits and Artistic Expressions 

Research into creative placemaking has sparked a wide array of innovative practices globally, particularly by 
emphasizing the integration of art into community spaces. The art-led movement, which encompasses festivals, DIY 
pop-up installations, digital tools, social media engagement, and artistic literature, has significantly enriched the 
placemaking process. These creative pursuits foster not only a deeper connection between artists and their 
communities but also encourage individuals to actively contribute to the revitalization of public spaces (Arcos-
Pumarola et al., 2023; Ashley, 2021; Boeri, 2017; Rapanta et al., 2018; Zitcer, 2020; Hoeven & Hitters, 2020). Art 
plays a transformative role in placemaking, serving as a means of continuity by infusing a location with vibrancy, 
meaning, and identity. This infusion enhances both the environment and the lives of its residents, promoting a sense 
of belonging, engagement, and pride in their surroundings. 

Urban design principles, as discussed by Ramli & Ujang (2021), underscore the importance of inclusivity, 
value, and vitality in a location. These attributes are essential for fostering community well-being and cohesion. 
Creative placemaking's potential is diminished if art is overlooked or poorly integrated, as the aesthetic and social 
dimensions of a location can significantly impact the community’s collective experience. The emerging recognition of 
art as an intangible asset within urban environments (Arcos-Pumarola et al., 2023) has prompted a shift toward a 
more contextual approach in creative placemaking. According to Ramli & Ujang (2021), urban planners should adopt 
a deeper understanding of the environmental and social context to ensure that the art incorporated into public spaces 
aligns with local culture, history, and values. This contextual understanding helps determine the appropriate artistic 
methods, which are central to creating meaningful, interactive, and engaging public spaces. 

The role of art extends beyond decoration; as Boeri (2017) suggests with his concept of "color-loci" 
placemaking, the use of color in a space can elevate the overall experience of that location, transforming it into a 
more engaging and pleasant environment. Similarly, Hoeven & Hitters (2020) demonstrate that live music events 
contribute not just to the cultural atmosphere but to the spatial value of urban areas, enhancing both the emotional 
and social appeal of the space. Ashley (2021) also highlights the value of pop-up art installations, suggesting that 
they can serve more than just an entertainment function by contributing to urban planning and serving as dynamic, 
adaptive tools for placemaking. These creative interventions, especially those initiated by local artists, stimulate 
innovation and foster a strong sense of community ownership. By promoting collaboration and leveraging local 
cultural resources, these initiatives drive socio-economic development while enhancing the quality of life for 
residents. The creative application of art in placemaking thus not only contributes to aesthetic appeal but plays a 
crucial role in revitalizing neighborhoods and boosting their socio-economic resilience. 

 
Specific Topic Configurations 

Public art serves as a transformative catalyst in reimagining urban spaces, offering profound potential to 
reshape cities and their communities. Creative placemaking, a collaborative effort between urban communities and 
planners, revitalizes public spaces and cultivates new behavioral patterns through engagement with these 
environments (Salzman & Yerace, 2018). The concept of "engaging environments," often referred to as unique 
subject settings, encompasses a diverse range of spaces, including special districts, thematic towns, historical areas, 
heritage sites, post-industrial regions, marginalized communities, and former special-purpose zones. Each of these 
settings carries distinct social, cultural, and physical characteristics, which provide invaluable opportunities for 
targeted creative placemaking initiatives that leverage these unique attributes. By tailoring creative interventions to 
the specific context of each location, placemaking initiatives can reflect and celebrate local identity, history, and 
values. 

The focus on the distinctiveness of individual locations, combined with the active involvement of local 
communities, underscores the creative potential embedded in specialized or thematic districts (Boeri, 2017). When 
creativity is cultivated within a space with a pre-established unique value, it naturally fosters inclusivity, promotes a 
unified vision, attracts external interest, and strengthens the community’s narrative (Goh & Yeoman, 2020; Goldberg-
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Miller & Heimlich, 2017; Green, 2020; Richards, 2011; Zuma & Rooijackers, 2020). This approach not only delivers 
both qualitative and quantitative value across various sectors but also underscores the need for broader inclusivity 
within placemaking processes (Vaughan et al., 2021). The success of creative placemaking in these specialized 
districts hinges on the collaboration of experts in placemaking, urban design, development, and governance. A robust 
policy and governance framework is essential to ensuring the sustainability and long-term impact of creative 
placemaking initiatives within these areas. 

 
Figure 4. Theoretical implications of creative placemaking theme on Thematic setting, in this case, Historical District.  
Source: Author 

The diagram above (Figure 4) presents a model of creative discourse to animate the interplay of elements 
derive from creative placemaking literature study, which can be applied to the extensive creative placemaking 
framework. The examination of creative placemaking reveals the interconnectedness of its five core themes. The 
integration of captivating narratives in public spaces enhances visitor experiences and serves as a catalyst for 
economic revitalisation and cultural preservation. In this context, storytelling involves the formulation and 
presentation of a cohesive, engaging narrative that embodies the district’s historical legacy and connects it to 
contemporary cultural expressions (Webster et al., 2021). By incorporating these narratives into the environment 
through murals, monuments, or guided tours, communities can inform visitors and honour local heritage.  

To enhance the effectiveness of these strategies, it is crucial to integrate the perspectives of the local 
community. Involving local residents, particularly those with familial ties to the history, in the narrative development 
ensures that the story is authentic and meaningful (Costa et al., 2021). Local storytellers, artists, and historians offer 
crucial perspectives on the impact of the historic era on the district’s social and cultural landscape, creating a narrative 
that captivates both residents and tourists. This cooperative approach not only preserves the district’s heritage but 
also empowers the community, fostering a sense of pride and ownership (Sara et al., 2020). Furthermore, 
regenerative strategy development in this context requires the active integration of inclusivity, ensuring that all social 
groups benefit from the creative placemaking process. 

 

Conclusion 
The efficacy of placemaking in any specialized or targeted district necessitates a significant level of precision. 

Although creativity and art are fundamental components of these strategies, their influence is amplified when 
implemented within a designated thematic district. The diagram above (Figure 4) suggests that the pursuit of artistic 
and cultural objectives within a historical district has fostered a context in which a distinct identity emerges. The 
identification process typically commences with the environmental physical characteristics. Essential components 
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may encompass the interaction between individuals and their environment, as well as the shared memories linked 
to the space. Assessing a location's goals should emphasize its urban and physical attributes. Establishing and 
evaluating a definitive objective facilitates a comprehensive approach to creative placemaking, guaranteeing that 
strategies are both efficacious and contextually pertinent. 

In conclusion, creative placemaking serves as a crucial strategy for improving community well-being, 
economic vitality, and social inclusivity by incorporating art into urban design. This approach fosters the cultivation 
of individual artistic talents and facilitates the transformation of neighborhoods into vibrant, sustainable creative cities 
by assessing local resources and promoting active community engagement. From an economic standpoint, creative 
placemaking is essential for transforming creativity into sustainable business practices, while also fostering local 
identity and community involvement. The interaction among local narratives, participatory activities, and artistic 
expression fosters a multisensory, nostalgia-infused environment that enhances creative interventions, improving 
spatial quality and generating long-term revenue from visitors through adaptive reuse, community-led programming, 
or cultural storytelling, thus impacting post-visit behaviors such as advocacy, return intention, and digital sharing.  

Creative placemaking theoretically encompasses urban planning, sociology, and economics, promoting a 
multidisciplinary approach that integrates social, cultural, and economic elements. This discourse highlights the 
concrete advantages of art and creativity while also necessitating further exploration of their less apparent yet 
substantial impacts on community welfare and sustainable growth. Creative placemaking provides an effective 
framework for revitalizing urban areas and cultivating a vibrant, unified community identity. 
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